
A complete guide to creating, launching
and making massive sales selling
digital products

THE ULTIMATE
DIGITAL PRODUCT
MANUAL

Ally Wealth 

Amba Eyang-Ajakaiye 

Bolaji Ajibare

Damola Oyekunle 

Ellena Affah

Emmanuel Akpe

Milton Tutu 

Naomi Osemedua 

Nelly Naijabrandchick 

Padebi Ojomo

Salem King 

Tamilore Adewuyi

Authors



We dedicate this book to all digital creators in Africa who are
passionately using their innovative approach to change the
narratives of the digital creator economy.
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Writing a book comes with a whole lot of backend work like
ideation, research, editing, compiling, book design, formatting and
so much more!

This ebook is a result of several days of brainstorming sessions,
getting digital experts to be interviewed, coming up with
interview questions, scheduling interviews, conducting interviews,
transcription, compilation, editing etc.

The only perfect word that can describe the effort is "Herculean"

Firstly, special kudos goes to the growth & marketing team at
selar.

Milton Tutu, (Growth & Marketing Manager), coordinated
everything from beginning till end, Uke Enun (Former Product
Marketing Lead ) coordinated most of the interviews and wrote
the interview questions, Samiat Taiwo (Content Lead) did all the
transcription and compilation. 

Shout out to our editor Dawn Emmanule 

We can't overrule the enormous task of the Founder of Selar,
Douglas Kendyson, he is indeed the greatest team leader any
company can ever wished for.
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media oga, Amba, Emmanuel Akpe, Ally Wealth, Tamilore, Damola
Oyekunle, padebi Ojomo and Ellena Affah. You guys are the real
MVP, thanks for coming out true and dishing out valuable
knowledge in this ebook. We really appreciate you for accepting
to pour your expertise into this ebook.

And finally, we will love to thank every creator on Selar. You are
the reason why we are still standing firm. You are a source of
inspiration for us and the main reason why we compiled this
book.

Thanks for trusting our platform for your digital products.
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Being a digital creator myself, I can understand the struggle
digital creators go through when it comes to creating their digital
products, hosting them, and selling them. Sometimes creating
and hosting is the easy part but selling is where most people
have a lot of challenges.

What if you are given the complete manual, blueprint, and
strategy that will show you how to create your digital product
and market it in a way that sells out like wildfire? In The Ultimate
Digital Product Manual, you will find this blueprint!

That’s not all! We have partnered with the top creators in the
industry to bring this book to life. We have chapters from top
creators like NaijaBrandChick, Amba, Ellena Affah, Salem King,
Damola Oyenekun and so much more!

In this book, you will find chapters that will show you the secret,
strategies, and principles of how top creators in Africa make
thousands of dollars selling their digital products from the
comfort of their homes. You will find methods, techniques,
strategies, and concepts that can give you sales (solid sales) if
you implement them as soon as you are done reading it!
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To everyone that worked, contributed, and made this book
become a reality, thank you. After working on this for over 10
months, the ebook has finally come to life. Also, thanks to
Douglas Kendyson, the CEO and founder of Selar.co for creating
an environment that enables creativity at Selar.

Cheers to Growing the Creator Economy in Africa.

Milton Tutu,
Editor-in-Chief, The Ultimate Digital Product Manual.
Growth & Marketing Manager,
Selar.co
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So many people have allowed what they heard about money while
growing up to define their idea of it. 

Statements like, “People who are rich did money rituals” or “Wealthy
people are not regular people” have subconsciously shaped how
many of us think about and approach money. 

To open yourself up to abundance, it is important to, first of all,
identify what you know and believe about money. You must ask
yourself, “What do I know about money? Is what I know true?”
And if what you know about money is not true, then you have to
start the process of unlearning and relearning.

Overcoming Your Existing Money
Limiting Beliefs as a Digital Creator

When it comes to mindset, some might argue that it is
everything. I agree with this to some extent, because it is
the foundation that really determines how far people go. 
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Learning what you are conscious of
Unlearning what is not true
Relearning what is right 

The whole thing about mindset has to do with the following things:
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Just because I teach mindset does not mean I’m perfect and
do not also have limiting beliefs, but what put me in a place of
authority to teach mindset was my intentionality, and ability to
overcome those limiting beliefs. 

I had some struggles before I became a creator, and I had to
deal with a lot of my demons. There were lots of things I dealt
with growing up. I developed low self-esteem from being called
fat, and then I ran away from home at the age of 22. By the age
of 31, I was a divorced single mother. 

I had all sorts of labels on me, and they affected the way I
viewed myself. So, I decided to work on my mindset. I coined
this quote as a way of reminding myself that I am the light of
the world, and my message is for a global audience:

Limiting Beliefs I Personally
Had to Overcome
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“Why be local when you can be global?”

Earning a million dollars is a great feat, but if you feel
comfortable just earning a million dollars, that is a mindset
block right there. I believe that there is always room for more.
You can earn 10 million, 100 million, and even a billion!
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So, don’t be scared to aim higher and reach for more. What got
me started is not what has gotten me here. I put in a lot of
work before I became a creator, and even now, after becoming
a creator, I still constantly put in work. I remind myself that
there’s still so much more out there. So, even while I celebrate
my wins, I remain conscious of the fact that a new level of
growth demands increased capacity, along with the ability to
think bigger and more positively.

In this part of the world, a lot of digital creators restrict
themselves in so many ways. They do not believe that they can
create a product to serve other parts of the world because of
their accent, skin color, and other “barriers,” so they build just
for the local markets. No! You have to first of all believe that
what you have to offer is needed by the world, the global
market. This mindset will shape the way you create, and also
how you show up. It will also shape how you put your stories
out there, because you would start thinking about how
someone from outside your location can relate to your
narrative. 

I did the work of overcoming my limiting beliefs before
becoming a creator, and I’m still doing the work on my journey
because I believe that every new season requires a new way of
thinking.
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Career comparison syndrome is REAL. 

When you go on social media and see people making waves
and killing it in their niche, you might start to question your
achievements. You might even start to question if you are
really doing anything right.

It happens to everyone, including me. Sometimes, amidst all
my achievements and accolades, I still question my growth.
 
One of the ways I overcome this is that I understand that my
journey is unique to me. I believe in God, and so I understand
that I am here to fulfill His purpose for my life. This means I
must also understand that the same is true for every other
person – our seasons are different. So, you could be in your
planting season, while someone else is in their harvest season.
And if you don’t understand times and seasons, you could go
online and see that person, and you start questioning your
growth or seeing yourself as a failure. This really helped me,
and I hope it helps you, too. Honestly, if you understand times
and seasons, you will know that there is a season for everyone.

Overcoming Career Comparison
Syndrome as a Digital Creator

The Ultimate Digital Product Manual 04

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


I personally have gone through all the seasons, and one of the
prayers I pray often is to be like the men of Issachar. In the
Christian bible, there is a verse of scripture that talks about the
men of Issachar who understood times and seasons. Being a
believer, I pray a lot to be like them because I never want to
forget that seasons come, and seasons go.

To overcome career comparison syndrome, you need to
understand that there are times and seasons and stop
comparing yourself with other people. You need to know what
season you’re in, and also understand that sometimes, you
could be in between seasons. You could be planting in one part
of your life, while harvesting in another. Also, you don’t even
know the prices people are paying behind the scenes. You
know, sometimes because social media is a level playing field,
you just assume that everybody arrived at the same time. 

There are people who are coming on social media with 10 to 15
years of experience. Understand that you’re just starting out;
give yourself some grace, maintain an attitude of gratitude,
celebrate everything – the little wins, as well as the big wins.
There are so many big things that will happen to you on your
journey, but you must be grateful for the little ones as well.
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For example, I’m grateful from the first day someone requested
to know my service rate, because that $30 an hour back then,
became thousands of dollars today. I recently got honored as a
Doctor of Philosophy in Leadership and Management by a
school in Benin Republic. When I was nominated for that
position, I didn’t see it coming at all. I had a speaking
engagement somewhere, and this couple who I would later find
out were on the nominating committee, heard me speak.
According to them, they decided to nominate me for the
honorary title on the spot. Like I said, seasons. 

Another way to overcome career comparison syndrome is by
knowing that you are good enough where you currently are,
whilst also making the investment to be better. You cannot
complain about how other people are thriving, when you have
not taken the necessary measures to invest in your growth.
You need to keep improving, keep increasing your capacity,
and never compare yourself to someone else on your growth
journey.
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A lot of people don’t really think about what they’re thinking
about. Things begin to happen and they’re wondering, “Why
are all of these things happening to me? How did I get here?
Why can’t I attract anything good? Why am I always suffering?
Why is it always happening for others?” The truth is, people are
not always conscious of what they’re thinking about. They are
so focused on everything else that they forget to focus on
themselves. 

There’s a popular saying that goes: “Know thyself.” 

So simple, yet so profound. You need to know yourself, know
your time and your seasons. Know what you’re thinking about.
People are so focused on others that they don’t know
themselves. As a result, their output is affected, their
productivity and product is affected, even how they show up
in the world is affected. So, this is why I say that you need to
know yourself, and you need to think about what you’re
thinking about.

What Creators Need to
Focus on When Building a
Mindset of Abundance
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The first mistake to avoid is beating yourself up. Over the
years, there might have been a certain way you’ve been
thinking, but now that you’re beginning this journey, you have
to give yourself some grace. It’s like someone trying to lose
weight. You need to understand that it took you years to gain
this weight, so naturally, it will take time to lose it. When you
start the journey to improving your mindset, please give
yourself some grace. It’s a journey, after all. You might find
yourself slipping at some point but be sure to pick yourself
back up and onto the path. 

The second mistake to avoid is being in a hurry. You must
understand that this is a lifelong journey. So, don’t rush. Don’t
say, “By the time I get there, I would have figured it out.” No.
What you will find out is that for each level of growth, you
would need a different way of thinking to get you to the next
level of growth. It is a journey of a lifetime. You don’t ever get
to a place where you no longer need to work on your mindset.
It is work that will happen constantly and consistently.

Mistakes Creators Need to Avoid
When Embarking on the Journey
to Creating the Right Mindset
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The third mistake is extremely important, and that is unhelpful
relationships. Who are you surrounding yourself with? A lot of
times, people want to go on this new mindset journey, but are
limited by being around people with an old mindset. In no time,
they may find themselves slipping back to their old way of
thinking. So, on this journey to improving your mindset, it is
important that you surround yourself with the right people;
people who also have the kind of visions, dreams, and goals
that you have. Not people who would be intimidated by your
growth.  

When you are with the right people, they will understand that
time is of the essence. They would see that there’s a lot of
good to be done in the world, and so, you don’t have time to
waste.
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Resources I Used to Build My Wealth
and Influence Over the Years
My first go-to resource is the Holy Bible. I don’t even know if
there’s any book out there that really talks about the power of
mindset like the Bible does. There are a lot of references in the
Bible that talk about the importance of your mindset.
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Proverbs 23:7 that says, 
“As a man thinks in his heart, so he is.”

 
Romans 12:2 says to be 
“transformed by renewing your mind.”
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Also, the Bible also tells me who I am in Christ. It tells me what I
have access to as a believer, and so—knowing that—sets me
on a different scale. I don’t operate as a normal human being; I
am a spirit being, and I operate in the consciousness of the
spirit realm. I don’t operate on the frequency of this realm, but
on the frequency of the kingdom of heaven. When you operate
on that frequency, you cannot see yourself as small – You
cannot have a grasshopper mentality. 

You don’t see things that happen to you and feel like your life
is over. Even when setbacks come. If you have access to that
resource, you will know that God is still able to make all things
work together for your good. 

My second resource is great books. 

I read a lot. When you come into my home office, you would
see a whole lot of books everywhere. That’s my greatest
investment, because it’s so powerful to be able to go into the
mind of someone else.
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Books help you compress time, because you wouldn’t need to
spend years researching a topic by yourself, when someone
else has already perfected that research and put it into writing.

Aside from the fact that I read a lot, I’m also very particular
about what I read. I don’t just read any kind of book. I read
books that are valuable, books from authors I know are sound,
with results that speak for them. 
 
Finally, I invest in mentorship and coaching by people who
speak wisdom into my life. 

The Power of Storytelling, and Why
Every Creator Should Leverage It
Your story is your gift. Be it good, bad, or ugly—it’s your story. It
doesn’t matter how many people are out there, there’s
something that only you have, and that is your story.  
 
Storytelling is such a powerful tool because it sets you apart.
As a storyteller, you never even have to worry about
competition, because if you reckon that you have a gift, you’d
know that there is nobody else out there that has the same
story as you. 

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


The Ultimate Digital Product Manual 12

Whether it’s a business story, a life story, or a personal story;
you are unique, you are special, and your story is a gift. 
 
There are six gifts your story gives to the world when you share
it. Those gifts are:

It is all embedded into an acronym, WRIGHT.
 
Gift of Wisdom 
When you share your story, you give the gift of wisdom. Have
you ever heard a story and you became wiser for it? When you
learn from other people’s mistakes, you become wiser. 

Gift of Rest
Some people are so worried about a certain thing, but it’s a
whole world of peace and rest when they know someone has
been at that same place before. Knowing that somebody has
been in your situation before and they came out perfectly fine,
gives you rest of mind. 

Wisdom
Rest
Inspiration
Gratitude
Hope
Time

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


The Ultimate Digital Product Manual 13

It gives you some form of assurance that all will be well. So,
when you share your story, you give people the gift of rest,
because you let them know that this, too, shall pass.

Gift of Inspiration
With rest comes inspiration, and when people are inspired,
they know just what to do. They know that they are going to be
okay. That inspiration is something they can hold on to until
their change comes. It’s a gift that you give to people when
you share your story. 
 
Gift of Gratitude
When you share your story, you give people the gift of
gratitude. I have a client in Australia who, because her limbs
were cut off, goes through six steps just to have a bath. I just
walk into the bathroom, and I have a bath. You know, you get to
a point where you must become grateful even for the air that
you breathe. So, it’s important that we realize that when we
share our stories, we give the gift of gratitude. 

Gift of Hope
There’s a proverb that says, “Hope deferred makes the heart
sick.” A lot of people who are sick today, are not ailing from
some physical sickness. They’re sick because they’ve lost
hope. Hope gives the feeling that things will soon be fine. And
so, when you share your story, you give the gift of hope. 

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


The Ultimate Digital Product Manual 14

Gift of Time
Time is so crucial. It is the currency for destiny. You’d think you
have time until you blink and realize that it is gone. So, it is
important for you to know that when you share their gifts, you
help others save time. When you share your story, you give
people the gift of time. I often share how I ran away from home
at the age of 22, and by 31, I was divorced. That’s nine years of
my life. Who knows, by sharing my story, I just might have
saved a young girl from making that same decision. 

I hope that WRIGHT has helped you to understand that
storytelling is a powerful gift, and more people need to tell
their stories. But first, they must realize that their stories are
their gifts. 
 

How I Utilize Storytelling to Attain
Growth and Abundance of Wealth
At the very beginning, I wasn’t so intentional about storytelling.
I was just trying to figure out this thing called Periscope, and
what exactly I was doing on social media. And honestly, I was
just taking my audience on that journey. Since then, I’ve built
something that I’m really proud of, and I’m grateful to God for
not just what it’s given me–and it’s not even about the
accolades—but the impact.
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I get a lot of messages every day, from people around the
world who were impacted by my journey or my story; people
who see themselves in me, in terms of growth.
 
At the point where I became intentional about storytelling, it
would be when I realized that people were actually following
my journey. And so, it became a big part of my brand. When
we hit the five-year mark, it was at that point that I knew it was
time to take it up a notch. Hence, I created a signature
program called Stories to Profits, where people can use their
stories to make wealth. Over the years, I’ve been able to build
my brand in the most authentic way, without having to sell my
soul, or having to fake it ‘til I make it. The people who follow me
know of my struggles; they have celebrated major wins and
losses with me. Through storytelling, I became a two-time TEDx
speaker. I’ve spoken on stages across four continents, and
recently was awarded an honorary doctorate degree.

All of these happened through storytelling in the most
authentic way, and it’s just been really powerful.
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My coach, Melissa, taught me a mindset hack a couple of years
ago, and it changed my life. It’s a mindset mastery practice,
and it’s a 3-step process. It involves:

Mindset Hacks That Helped
Me on My Journey

Creating a belief list
Power of visualization
Art of silence

Creating a Belief List
The first step is to write down a new belief list. What do you
believe? And then you must read it morning, afternoon, evening
– it’s never too much, because you have to change the old
way, and for you to change the old way, you must be
consistent in what you’re feeding the mind right now. you don’t
create a belief list just for the sake of creating it. You have to
read those words and put your emotions into the reading, and
then feel like it’s all already happening. Read your list like you
are already experiencing the things written on it.
 
You may have had a certain way of thinking for many years, so
to change that age-long mindset, you must be ‘aggressive’
about it. Keep reading your list every day, keep saying those
words and believing them until they become your reality. 
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Power of Visualization
The second part of that process is the power of visualization.
We can also call it the part where you create a vision board.
Have vision boards around you. Cut out images of where you
see yourself, and what you want to experience. Put them
before you, because visualizing your goal is powerful. Create a
vision board, have a vision book. Create a scrapbook of images
that depict the life you want to experience, and then start
seeing it intentionally. 
 
The first and second steps go hand in hand. A lot of times,
when I’m reading my belief list, usually I’m looking at my vision
board. This allows me to visualize whatever I write on the belief
list, because what I have on my belief list is the same as the
images I put on my vision board. 
 
Art of Silence
The third step is the art of silence. Some would call it
meditation. Many people are lost in the noise. Take a week off
social media, use that time to get to know yourself. Know
where you want to go. Create a new pattern of thinking. By the
time you come up, people will know that something has
happened, because you will no longer be operating at the
same level.

Learn to stay quiet. I recently went off social media for almost
seven months. It was hard at first, but I knew that for the new
season I was going into, I needed to be quiet. 
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I needed to know what God was saying, I needed divine
downloads, and those things only come to you in a place of
silence, and not when you’re surrounded by noise. A lot of
times, this is where the deep work happens.

Practical Ways to Implement
the Mindset Mastery Practice
Here’s how to practically implement the mindset mastery
practice mentioned earlier.

Create a new way of thinking. Write out your belief list, it
could be ten things, it could be twenty, or even more.
Leave those words as you read them, put emotions, cry if
you need to. If you’re just starting out, I would say maybe
just have ten items on your list. And when you have built
capacity for more, you can increase the number.

Create your vision board, and then practice the art of
silence and meditation. This is something you can practice
20 minutes a day. 10 minutes in the morning, 10 minutes at
night, depending on how many things are on your list. Make
sure you have a journal.
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In Conclusion

Let your belief list be specific to the things that you want
to see and experience. Places you want to travel to, the
stages you want to speak on, the kinds of clients you want
to have, and most importantly, the kind of impact you want
to make in the world. And then, in that place of silence is
where you get the downloads that you will write down in
your journal, and then go off and take action. 

Never should you do all of this inner work and then just do
nothing, hoping that things will begin to happen magically. Do
all of this work behind the scenes, and still show up. 

Why be local when you can be global? 

That’s what I would say to you reading this book. Stop looking
at serving just your local communities. The whole world is at
your fingertips. Now more than ever, we’re so connected. I
mean, if people doubted before, with the pandemic, and rise of
zoom meetings, they now know that they’re just a call away
from someone else in another continent. 
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So, look beyond your local communities. By all means, serve
your local communities, but also think of the bigger picture –
your services are needed across the world. In the last few
years, I’ve served clients in probably over 30 countries, from
the comfort of my location. You need to understand that you
have so much to give, and there are people who will pay in
hard currency for what you have to offer. So, stop limiting
yourself. Stop thinking small! Instead, rise up and do the work
in making sure that those in other parts of the world can relate
to what you have to offer. 
 
Don’t just create for the Nigerian audience; rather, think of
serving on a larger scale. Create your products in such a way
that others outside your local sphere can relate to it.
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How I Started My Journey into
the Digital Product Industry

I started IDARENOTDREAD as a page teaching digital skills as
far back as 2016/2017. This was when I transitioned from
storytelling to key digital skills. Then, I think my core narrowing
down to digital skills happened around 2019. Because before
then, I was teaching digital skills and general marketing. 

If you understand marketing well, you will know that it’s a very
broad space. Narrowing down to digital products was in 2019,
and it started with just one simple question that sparked off a
different series of events, and then here we are. 

That question was: “What is that thing you know so well that
you can teach even in your sleep?” 

And a lot of comments dropped, and then I asked why they
hadn’t thought of putting their knowledge into writing. Again, a
lot of answers came in. One common one was, “I don’t know
how to do it.
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A lot of people expressed their fears about the idea of writing
an eBook, so my next question was, “Would you like me to
teach you how to write an eBook?” There were a whole lot of
positive responses, so I decided to organize a webinar to teach
people how to write an eBook. Mind you, I hadn’t even written
an eBook myself prior to that time, but I knew how to do it. 
 
We chose a date for the webinar but then an idea struck: “Why
don’t I teach them how to write an eBook through an eBook?!” I
threw the question open once more, and I got more positive
responses. I set my launch date to 1st of March 2019. It was
meant to be a free eBook, as I had promised, so I thought of
how I could make money from it. Then an idea came in once
more. So, I told my audience, “This book is going to be
downloaded by 1000 people online. I’m going to promote it,
and I want at least 1000 people to get this free eBook. So, if
you want visibility for your business, then come and pay for
advert space in this eBook. 

Just imagine if 1000 people get this eBook and they view your
advert, that will go a long way to create more awareness for
your business.” I partitioned the spaces into different sizes and
gave them different prices. Then I went ahead to launch the
book on the 1st of March.
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Part of the story that I believe is very significant and has really
impacted me is the fact that on the day I launched the book,
my mom called me and said, “So you’re launching your book
today.” I never believed she was following my page that closely,
but then she said, “Before you launch by 12 midnight today,
make sure you hold hands with your husband and pray.” I
honestly never thought of it. To me, I was just moving with the
flow, and excited to launch, that’s all.

So, I did as my mom advised. I called my husband and we held
hands to pray that this would be the beginning of something
big. We sealed it, and I launched my book by 12 midnight. From
the moment I launched that free eBook, I became an authority
– someone to reckon with in this digital space, by the grace of
God. I want to believe everything turned out the way it did
because I invited God into the business as a partner. At that
first instance, even if I thought it was just a minimal thing—
being a small, free eBook—but that became the mark for me
taking up space in this digital field, and since then, I’ve moved
on to do many other things.

Continuously, for a whole year, I taught people how to write
eBooks. I didn’t create courses, I didn’t organize webinars, and I
didn’t teach anything else except eBooks. All I kept on doing
was just that one thing: teaching how to write an eBook.
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After launching that first eBook, I moved on to a new project,
which was: “Coaching People to Write Their eBook Within 30
Days.” This was also free, so I had a lot of people, about fifty,
join the group. The goal was to launch their eBooks by the 1st
of April.

The first set of people—which was only just a handful—
launched, and that marked the beginning of this whole trail of
launching authors, you know, into space. From then until now, I
have trained over 350 people on how to write an eBook.

It started as a free program, and then I began to charge for it,
and kept on increasing the price with every cohort. As at the
time of writing this, we are about to register our 17th cohort,
set to begin on October 1, 2021. So, it’s quite interesting how
one little thing spins off into something as big as this, and
people who can credit their ability to author a book, to
something I started in 2019. It’s just amazing.

As time went on, I slowly diversified into courses, webinars, and
teaching about other digital products in this space.
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How to Convert Your Knowledge,
Skill, and Experience into an eBook

For a newbie who doesn’t know jack about creating an eBook,
the first step is to answer these questions:

1. “What’s that thing you know so well that you can talk
about/teach people even if you’re just waking from sleep?”

2. “What’s that thing that comes to you naturally?”

Then, we move on to mapping out those skills you know so
well. The skill can be something learned in school, an
experience, something you’ve been through or a pain you have
survived, that you think can help someone who is going
through it currently.

The next stage after mapping out your skills is to know which
of those skills is profitable. You don’t go ahead and start writing
about something just because you have a passion for it. No! It’s
not done that way. Instead, you should do your research on
which of your skills people would readily buy. 
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The idea, 
The profitability, and
The markets

After you figure out what you know so well, aside from
stemming from your skills, your knowledge, your experiences.
Next, you map out its profitability. How profitable is your
skill/knowledge/idea, such that if you put it out, you’ll be able
to find a market for it? Is this something that you can easily
create an audience from? 
 
For me, when I started, it was about asking my audience if they
struggled with something. They would say yes, and so it was
easy for me to sell it to them. Even though it was free at the
beginning, I was telling them something that they easily agreed
to accept. Someone else who doesn’t have an audience could
decide that whatever they’re creating could be used to build
their own audience. So, even if I did not have an audience at
the time, I could have used that book on How to Write An
eBook to create an audience of people who liked the idea of
writing eBooks. 
 
Summarily, the three most important things you should note
down when you are writing an eBook are:

These are the three most important things that are to be
considered before we must step into the whole creation
process. 
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Framework You Can Use to
Create Your eBook

There’s this framework we use in my eBook launch program to
create the perfect eBook. We’ve used it for the past two years.
I have now compiled it into a mini eBook of its own and am
selling it on my website. I have broken the framework into nine
steps that I will share here.
 
But first, there are two things I want to point out before we
move on. Whenever people show interest in writing an eBook, I
always like to ask them, “Do you want to be a writer, or do you
want to be an author?” Being a writer and being an author are
two different things entirely. Some people think they are the
same thing, but I beg to differ, because there are a lot of
people who write, and that’s it. Some people write on blogs,
some write research materials, but would you call them
authors?

The word, authority, is a close derivative of the word, author.
To be identified as an author, you have to be knowledgeable
about something, you have to be well versed about a topic.
Once you’ve launched a book, people automatically recognize
you as an authority on the subject that your book addresses.
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Whenever someone comes to me that they want to write a
book, I always tell them to be careful what they want to write
about, because whatever you choose to write about now has
the potential of turning you into an authority on that subject. 

Now that all that’s out of the way, let’s delve into the nine
steps.

1. Identify What Your eBook Should Be All About

This is the first step in eBook creation; you need to know what
your eBook is all about – what the idea is, and also what you
are writing about. Do you want to write from your knowledge,
your skills, or your experience? Do you want to write an eBook
you want to market and sell? Or do you just want your eBook
to help people? Yes, you can write an eBook just for the sake of
making an impact. I have written an eBook for free, and people
have gone ahead to make use of 

the information in that eBook to write their own eBooks, and
they did not need to come into my program. I have had people
who wrote different things. I have had someone write about
food costing, I have had somebody on my program who wrote
about how she went through emotional pain after a heartbreak,
I’ve had people write several stories.
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Currently, on my program, someone is about to launch an
eBook on how she was delivered from drug abuse. It’s amazing
to see how people shed stories from the innermost part of
their hearts, how they take their secrets and turn them into an
eBook. 

I’ve had people come on the program, and from launching a
book, they are now widely known for their expertise. The other
day, one of us—Jessica—was on DSTV, talking about sex
education, like, it’s simply amazing. One book can take you
farther than where you are thinking right now. You don’t just
think about writing a book and then start writing it, no. You
need to first identify the idea behind the book you want to
write.
 
Let me use myself as an example. One book led me to where I
am today: there’s so much power in writing an eBook.
 
I’ve had somebody reach out to me in my email, telling me she
had written nine books and she didn’t know how to sell them. It
is obvious that the person was just writing books without
thinking or discovering who her audience was. So many people
make this mistake a whole lot.

To those of you who are reading this, please always think about
what your intention is before embarking on the journey of
writing an eBook.
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Who your target audience is 
Who is going to buy this book from you? 
Who needs this book?
Who is hungry for this information? 
Who do you need to help?
Who is going through pain, or some kind of situation right
now that you can help?

Are you writing it to hit a 1 million sales target? Then you need
to write about a topic that will interest a lot of people. For
instance, writing a book that details how Nigerians can
immigrate to Canada will attract so many young people, and
you will achieve your sales target.

2. Define Your Target Audience

So, now you’ve decided on your idea, but it doesn’t stop with
you, because you’re not the one buying your book. You need to
fully understand:
 

 
Most people ask me if they should create an eBook before
looking for an audience, or vice versa. Looking at it, both ways
work; it all boils down to your intention behind the whole eBook
writing idea. You have probably been dishing out valuable
content a lot, and through the values, you’ve been able to
create an audience. By audience, I am not talking about 100k
followers. 

The Ultimate Digital Product Manual 32

On Selar, you can host and sell up to 25 different courses, and
upload unlimited videos. Click here to get a Selar Pro account

https://bit.ly/DigitalProductManual
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook


Even 100 followers who listen to you is a good audience.
Maybe through email marketing, you can have an audience.
Then from giving valuable content all the time, they start asking
you questions, and you realize the little struggles they are
facing. They are giving you clues there; with the little
challenges they are facing. So, it would be easy for you to
come up with something that’s the solution for them in an
eBook, and they’ll happily buy from you.
 
Secondly, which is the other angle, you can actually also not
have an audience, but create an eBook to build an audience.
So, both ways can actually work. You can create an eBook to
build an audience. Let’s assume that when I started, I didn’t
have an audience on my page, and I wanted to draw in people
who liked to write eBooks. The best thing I would have done
would be to go ahead and write my book, and then put it out
for free. By giving the eBook out for free, I just created bait, and
all I would have had to do to get the people hooked to the bait
was run ads. With that free eBook, people would start entering
into my funnel. That’s how they would get to know me, and
that’s how I would have built an audience from people who
love to write eBooks. 
 
So, either of the two ways are good ways. If you’re just starting
out and you don’t have an audience, you can use an eBook to
build one. If you have an audience, you can use an eBook to
create a solution for a problem that they’re facing. 
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3. Validate Your Idea

Is your idea profitable to you, and is this really what your
audience wants? You have been able to identify the problem
your audience is struggling with, and you are already thinking
about wrapping the solution into an eBook. Before you start to
write your eBook, you need to know if they are willing to pay
for the solution you are about to provide them.
 
One of the best ways to validate that the eBook is what they
want, even after you are sure that it’s what they need, is to put
it out for them to see it. One good way to do this is to pre-sell
it, putting it into a mock-up form—which is like a visual
representation of what your eBook is about—and then putting
it out for people to preorder at a particular price, while telling
them the day it would be launching.
 
If you want to launch a book, as much as possible, validate it
by pre-selling it. Put it out there, and make sure somebody
buys it. Market it, build anticipation for your eBook, and make
sure 

you drive the sale. Even before the book has been launched, let
somebody buy—even if you have to sell it for cheaper—and
then let them know that when it is launched, the price will be
higher. As long as somebody pays for it, go ahead and produce
that book. So that’s the first way: preselling.
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The second way to validate your book would be to go out
there and do proper research. When I say research, I mean sit
with a couple of others and talk to them on their view as
regards the subject idea, don’t just assume. Recently, I had an
architect on my program, and she wanted to write something
about interiors. She was going to write about how interior
decorators can measure better, how most interior decorators
do not know how to measure. So, when they go to their clients’
homes on a job, they are confused as to how to take
measurements, they simply don’t know what to do. So, usually
they leave that part to artisans. Our question to her was like,
“Are you sure this is what interior decorators want?” And she
responded in the affirmative.
 
I told her not to assume, and that she should go over to her
fellow decorators and ask them questions. When she went out
for research, her result showed that none of them was
interested in knowing how to measure! According to them,
they wouldn’t want to go into a client’s house and start
climbing ladders themselves to measure. They loved the
feeling of having their “boys” measure instead while they
supervise. You know, that “boss” feeling.
 
Imagine if she had launched a book on measurements – she
would have had almost nobody to buy! Through this research,
she was able to discover a different topic entirely: What do
they actually want?
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Don’t give people what you think they need. Give them
what they want. You know what people want by asking them
questions. There’s a difference between what people need and
what they want. You will be imposing what they need on them,
but they will be eager to get what they want.
 
In my student’s case, she knew they needed to learn how to
measure, but her audience didn’t want to learn how to
measure. They wanted something else.
 
Validate your idea, don’t assume you know what your audience
wants or needs. Ask them what they want, ask them what they
struggle with. Don’t assume or feel you know better, just ask
them. Find out if they are willing to pay, get them to show
interest in your book. Once they show interest, you know you
already have buyers for your book. When they buy it, they
could be the first ambassadors for your book, they could drop
reviews, and you can add the reviews to your book once it is
launched.
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Another way you can validate your idea is this: If you have a
topic, you can visit some online forums and put your question
up there. If you see that other people have written on it and
they are selling well, then that topic is profitable. For the fact
that people have written about a topic, shows that the niche is
profitable, and you can take a share of the market. If your
eBook topic has never been written on before, then it’s no-
brainer that the niche is not profitable, and there’s no point in
writing about that topic. Because if no one is going after that,
then it shows that people have no interest in such a topic.

A very good platform to validate your eBook topic is Amazon.
Go on Amazon, type in your topic, and go through those books
that have already been written on that topic. Check the
reviews, find out the gaps the authors of those books missed,
and plan to answer them in your book. 

4. Craft Your Book Title

This can come either before validating your idea or after. Your
book title can be changed after writing your eBook. 
 
Create an outline for your book. Break your book down into
sub-ideas, (chapters).
 
Craft the introduction - What this book is all about, the
rationale behind this, who needs this book, and why it’s
important for them to read the book.
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Build the chapters - Don’t make your eBook too voluminous,
because an eBook is being read on the computer or phone,
and a lot of people are easily distracted online. You want
people to finish your book, so don’t make it up to twenty-
something chapters – make it short and sweet. My first eBook
was 26 pages. I will advise you to make your eBook a maximum
of 45-46 pages. 

5. Write Your eBook

Now that you have an idea of what is to be shared in each
chapter, this is where you flesh your chapters out. Just take
your time here, don’t rush yourself. If you are all out of creative
juice, stand up from your writing, stop and get back to it after
you have refreshed. Also, don’t forget that people are waiting
for your book so try to finish on time.

6. Redefine Your eBook Title and Cover

After writing your eBook, go back to your title; does it fit what
your book is about? Go back and tweak it if need be.

If you have had a designer design your cover from the start,
then you can skip this step. But if the cover you used for the
pre-sale was just an amateur design of yours, then reach out
to a designer to give you a very nice eBook cover.
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7. Review, Edit, and Proofread Your Book 
Once you are done with writing and designing your book, the
next step is to review your draft. Look at it again, make the
necessary changes, and then send it out to a professional
editor. Be sure to do this early enough, or else you might not
get to launch your eBook on time.
 
You can also opt to send your eBook over to a professional
proofreader, who can handle all the finishing touches like
making sure that all the paragraphs align well, and so on.
 
Then, you go ahead and transfer your manuscript into a proper
eBook format. You can use Canva or PowerPoint to convert
your manuscript into proper eBook format. I teach people how
to do this themselves in the ELP program. If you can’t do it, you
can outsource it.

8. Launch Your Book

I am assuming that while you are preparing your eBook, you are
showing your audience the behind-the-scenes, letting them
know the progress, so that you are already building
anticipation for them, and they are already looking forward to
your eBook release on a particular date.
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Those who have preordered would be eager and ‘pepper’
those who have not paid, and you start building hype around
your book during the creation phase. 

Once you are done reviewing, editing, and converting to eBook
format, the next step would be to launch your book. Don’t
forget to pray!
 
Once you launch your eBook, don’t stop marketing it. You
already had your launch plans from when you started with the
pre-launch until now, and even after the official launch, you
must be constantly marketing because everyone has to know
that the solution to their challenge is here for them. When you
launch the book and a lot of people start buying, you employ
the power of FOMO to reel in those who have not gotten a
copy yet – entice them into buying your book. One good way
to go about this is to make those who have bought and read
the book talk about the book, just to show those who are yet
to buy what they are missing.
 
I like to emphasize in my program that you should try to
stretch your launch even seven days after the proposed
launch date.
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The different methods you want to use in promoting your
eBook
If you are using Influencer Marketing, who are the
influencers you want to work with, and what would you
negotiate with them?
Your FaceBook ads budget.
The offers you are giving alongside the book

9. Promote Your Book

 By now, I want to believe you’ve put together a promotion plan
that includes: 
 

All of these should have been planned before you launch. This
is about you creating an entire campaign over your book
launch. If you can stretch your launch over a duration of at
least seven days (that’s the minimum), you can keep
promoting your eBook for two to three years.
 
Keep promoting your eBook because somebody out there
needs it. Remember that you wrote it for them.
 
Let me share a story here:
 
I tried launching a book on how to drive sales using your
WhatsApp platform, and when I launched that book, I thought I
would have the same level of acceptance because this was my
first paid book. 
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That time, people were not really getting the vibe, so I just got
a few sales and it ended there. However, one day, I figured I
needed to promote the eBook more because I felt people
needed it. So, I created a free WhatsApp class and people
signed up. I gave them lessons from the eBook, and then I told
them there were more of those in the eBook. I then slashed the
price of the eBook and gave a time-frame for payment.

If you are struggling to promote your eBook, you can use this
strategy to sell your eBook.
 
These are my nine pointers for creating your eBook from the
start.
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Once you launch your
eBook, don’t stop

marketing it.
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How to Grow Your
Platform Selling eBooks

For me, I was able to grow my platform by building authority.
Selling eBooks helped me consolidate my authority, which now
stems from more people telling others about me, and more
people coming to identify who I am, coming to associate with
me, buy from me, and become part of my community.
 
If you are able to, use your book, not only as a marketing tool,
but one that will create impact in people. This really helped me
in building my platform. It helped me garner trust, authority,
and an audience of people who like me.
 
Before then, I had people who knew me, but as a General
Marketing coach. When I launched my book, it made them see
me as a digital authority. It was easy for me not to be seen as
just another coach online, but someone who they can come to
if they want to get their eBook or digital products done.
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Marketing Strategies You
Can Use to Sell Your eBook

The best marketing strategy that has worked for me over and
over again is to make use of testimonials. Anytime I put out
testimonials on my programs, I get a lot of responses. This
happens because sometimes, when strangers come into your
funnel, they tend to look out for what others have to say about
you, and not what you have to say about yourself. So,
testimonials just do the job for me.
 
Here’s how I get my testimonials: I request for a 30-second
video from people who have bought my products and gotten
benefits from them. The good part is that most of them are
always eager to do it.
 
I use this strategy for most of my marketing, and it has been
working well for me.
 
Another strategy I use is my content strategy. It’s so important
because when you give out free value, people would be
interested in getting your paid class. They would feel that for
them to get more value from your free classes (or content),
then they would need to buy your paid classes or eBooks.
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Best Tools for eBook Creation

I give a lot of free value, and my content is rich, it makes them
come back for something bigger – it makes them want to pay
for more.
 
The third strategy would be ads. Never underestimate the
power of ads! Paid ads have the power to reach people you
can’t reach organically. I run a lot of these, and it’s one of the
strategies that works for me.

My number one favorite is Canva. It’s an amazing platform. I
use it to design my eBooks. I also use Microsoft Word to write
my eBooks sometimes. For emails, I use MailChimp and
ConvertKit. For Topics, I use a headline analyzer. For setup, I
use WordPress on my website, or I just put it up on Selar.
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The Perfect Way to
Price Your eBook

When it comes to pricing, there’s no hard and fast rule. It all
stems from your audience. You need to understand your
audience – what type of product have you sold to them in the
past, and which one was an easy buy for them?
 
I like to look at pricing your eBook between the range of
₦2,000 and ₦8,000. I think ₦1,000 is too cheap. If you want to
go higher than ₦8,000, you will need to do a bit more by
adding some offers. There’s no definite price at any mark. You
can sell your book as high as ₦25,000. What matters the most
is the offer. You can back your prices with an offer your
audience cannot resist.
 
For instance, if you price your eBook at ₦3,000, you can
decide to go for the tier pricing strategy by telling them the
eBook cost ₦3,000, but if they want to have a one-on-one
consultation with you plus the eBook, then the price is ₦5,000.
If you want to go higher, you can add other offers as your
prices go higher.
 
You know your audience best. You know what they are willing
to pay, and what they are not. 
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So, you need to set a price that suits them. Make sure you
don’t go too low or too high on them.

One Thing You Need to Understand
Before Creating Your eBook

One thing that might have made me stuck for a while is the
fear of Who-will-buy-at-this-price?
 
There will always be those fears, there will always be you
challenging your confidence and ability, there will always be a
voice telling you, you just can’t do it. I want to encourage you
to just give it a shot.
 
A few months back, I went over to my first eBook, and I was
like, “Amba, you wrote this crap?!” Mind you, that “crap” got me
to where I am today.
 
What matters is actually starting. Don’t strive for perfection,
that is a scam. It’s just another reason to procrastinate. Done is
better than perfect, so just get it done – don’t procrastinate.
 
Don’t also think that no one will buy it. Just put it out there and
watch. 
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If you follow the steps outlined to you, just put it out there first
and see if it will work out or not. If it doesn’t work, all you need
to do is go back to your drawing board, re-strategize, and try
again.

How to Join My Classes and
Get My Freebies
I have different touchpoints for access into my program. They
can be accessed via;

My website which is www.idarenotdread.com/eBooklaunch or
www.idarenotdread.com/ELP

Selar: www.selar.com/m/idarenotdread
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If you are reading this chapter, then you’ve gone far in reading
this book! Well done. I want you to learn just one thing in this
chapter: How to craft your digital product content using an
effective structure.

One challenge most people have when creating digital
products is that they don’t know how to structure the content,
and this is a very huge problem for digital product creators,
but there is a solution. There is an effective strategy you can
use to create your digital product content in 45 minutes or
less.

Yes! You read that right. 45 minutes or less. How does it work?
It’s simple. You use the “Problem-Solution Strategy.” Hold on,
let me explain.
 
The problem-solution strategy works in a way whereby you
start creating your digital product from the end in mind. Here
is what I mean: The first question you should ask yourself is
this, “What problem will my digital product solve?” When you
answer that, you then ask yourself, “What results will people
experience when they are done using this digital product?”
 
Hold on!

Don’t just read these things and flip (or tap) on the pages. Get
your pen and paper and do the work! Write these things down.
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Now, once you’ve determined what results you will want them
to get when they are done with your digital product, the next
thing is to list out the steps you want them to take to achieve
that result. Here’s the template:
At the end of this digital product, I want X to create Y results,
and for them to create these results, they have to take these 5
or 10 major steps (whatever number of steps you think they
need to take to create the results). 
 
 
Now, you have to start listing out the steps.
 
 
Step 1 _____________________
Step 2 ______________________
Step 3 ______________________
Step 4 ______________________
Step n ______________________

Please take your time to list out these steps.
 
Done? Awesome! Now that you’ve listed out these steps, the
next thing you have to do is to write out exactly how they will
achieve each of these steps, and the tools they have to use (if
there are any). So …
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To achieve step 1 you have to do xyz, because if you do xyz, you
will get abc. To do xyz, you would need to do efg, and to get efg
done, this is how you do it: ______________________. There
are some tools that can aid you in doing this and they are:
___________________

You get the gist, right? Now, what you have to do is to replicate
this for all the different steps and expand it as much as you
should - if you have to. At the end, you give a summary and
wrap it up. Put a price tag on it, sell the hell out of that digital
product, while you smile to the bank.

Yeah yeah, I know. You are welcome.

Read this chapter again, understand it very well, and then
implement it. Then, thank me later (‘cause I have told you “You
are welcome” in advance!) 
 
Want to learn how to put your digital product sales on steroids?
Check out my book - Digital Product Sales On Steroids. 

Click here to check it out or visit dpsbootcamp.com/sos.
 
You can get a free chapter of the book here.
dpsbootcmap.com/sosfree
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What Is Copywriting?

Copywriting is basically the art of selling. Now to put it
differently, copywriting is the art of selling strategically, and
converting more sales. There are footballers, and there are
professional footballers. There are marketers and copywriters
and there are the professionals. Copywriting is like playing the
sales game on a professional level. Knowing the right things to
do, when to do them, and how to do them. So, it’s not just
second-guessing or leaving things to chance. It’s not just
leaving yourself to hope, because hope is not a strategy. It is
doing it in a strategic and processed manner. 
 
I have a very funny saying that if you decide to fry yam and
make fried rice, and you use the process of making fried yam
to make fried rice, you will not have fried rice – because the
process is different. There is a process for selling. If you follow
that process of selling to bring the sales and the results you
want, that is copywriting. It is knowing the correct processes.
 
These processes have nothing to do with law or copywriting
books. They are basically writing and selling. Copy could
include sales pages, product descriptions, social media
captions and quotes, the website content, and so on. The
writing of copy is what is called copywriting.
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Copywriting Is Critical to Sales

Copywriting is a skill every digital marketer should learn. I
categorize it as a life skill, and not just any specific skills. As a
social media manager, as an affiliate marketer, as a network
marketer, whatever you’re doing – copywriting is the
foundational skill that whatever you build on will stand. It’s solid
rock. Even if you sell firewood, you need copywriting to sell
firewood. 
 
Once you are in Sales, then copywriting is a must for you to
learn.
 
Copywriting can be applied to everything; it is a foundational
skill that everybody should learn. You can build anything on it –
business, politics – anything can be built on copywriting,
because inside copywriting lies persuasion, conversion, and
even emotional intelligence. So, anything can be built on the
skill of copywriting. That’s how important it is. 
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Copywriting Formulas Digital
Creators Can Use to Sell Their
Products Online

There are three formulas that are being used a lot. In my three
years in copywriting, I have developed my own formula, which
is HHCC. Then there also is the AIDA formula, which is very
popular in the copywriting world. 
 
There’s also a word I learned from Russell Brunson, which is the
HSO (HOOK-STORY-OFFER) 
 
HHCC is an abbreviation for Heading, Hook, Content, and Call
to Action. 
 
Heading is the first thing you write. It’s the 8-10 words that you
use to grab attention. The heading isn’t meant to sell, rather it
is meant to grab attention, because attention is the rule of the
game. There are lots of things troubling people, and there is a
lot of content everywhere competing for their attention, so you
need to grab people’s attention. Some examples of headings
to use are, “Secrets of,” “Mistakes People Make,” and so on.
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The Problem
The Solution 
Benefits of the Solution
Testimonies 
Money-Back Guarantee: You want to give them a guarantee
that if this thing doesn’t work, they can always get their
money back.
The Price Justification: What you want to do is you want to
tell them why they are paying that amount. This is to justify
the reason  you are charging a particular price for your
course.
Bonuses: You need to add some bonuses.

These are like some hedging formulas, but don’t box yourself.
Just make sure you write whatever can grab attention. Your
heading should be short and powerful. 

Hook is what you do to make people read to the end. It’s that
promise you reserve for those who make it to the end. For
example, “If you read this to the end, it will totally transform
your life,” “If you want to take away from this post, five things
that will totally transform your life, make sure you read to the
end.” While the heading grabs their attention, the hook makes
them read to the end. 
 
Content has lots of things in it. The content is basically where
everything happens. So, in the content, you state:
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Call to Action: There are three things in the call to action,
which are: Urgency, Scarcity, and the payment methods.
Urgency has to do with time. You’re telling us that “by 12
o’clock, this price will increase,” or “I will stop taking
payment.” Scarcity has to do with people. For example, “I
only need 20 people or just 30 people.” Payment method
directs people on how and where to pay. For example, “Pay
through Selar, or make a direct transfer to x account.”

Let’s talk about the AIDA formula.
 
The AIDA is a short form for Attention, Interest, Desire, And
Action.
 
Attention: Grab their attention with your header
Interest: This is the hook, the big promise that will make them
interested in delving further into your copy. This is what makes
them read your copy to the end.

Desire: The desire is the content. So, the problem, the solution,
the benefits, the testimonies, the guarantee, the price
justification, the bonuses are what we desire. Even if people
don’t buy, ensure that they leave with information that will add
value to their life. It can be a quote, a statistic, or even some
value you just found out. They should always leave with
something valuable.
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Action: A call to action is where you determine the urgency of
your product or service, because if you don’t give a sense of
urgency, people might procrastinate. So, put in scarcity, and also
provide payment options.
 
Next is the HSO formula – the hook, story, and offer strategy.
This strategy is from Russell Brunson.

Hook: We’ve talked about hook in the first strategy. It’s always
the big promise, like what they are going to get, what problems
they are facing.
 
Story: This is you telling them what you went through in that
problem. For instance, “My name is Emmanuel Akpe, I used to be
very broke and financially incompetent, until I found copywriting.
Now I am better …” That’s it, really – you’re telling them the story
of your life story and everything else in between.
 
Offer: Here is where you give the solution to their problem. For
instance, “If you take the Bachelor of Copywriting course, it’s
going to change your life, make you more financially confident,
and you are going to make more money.”  
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Competence Levels in
Copywriting

There are four levels of competence: Conscious Incompetence,
Unconscious Incompetence, Conscious Competence, and
Unconscious Competence. Let me explain further:
 
Unconscious Incompetence: Here is when you don’t even
know that there’s something called copywriting.
 
Conscious Incompetence: This competence level is when you
know that you don’t know.
 
Conscious Competence: You are now knowing it; this is where
you use formulas.
 
Unconscious Competence: This is the highest level of
competence. Here, you don’t need any formula to write. It just
flows just like Ronaldo playing football; you don’t need to tell
him that it’s time to kick, his body just automatically goes in
with the flow. At this level, you just write and convert. This is
when copywriting has become a part of you. This is the level
every copywriter, and even marketers, must get to.
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Practical Implementation of the
Copywriting Formulas

Okay, so I will be using the BACHELOR OF COPYWRITING
COURSE as a sample.
 
THE HEADING
 
 “What’s the Bachelor of Copywriting all about?”
 
 
Most people would have been hearing about Bachelor of
Copywriting and would have been wondering what it’s all
about, so this heading is majorly to get their attention. The
question will make them eager to want to know what the
Bachelor of Copywriting is actually about.
 
THE HOOK 
 
“The Bachelor of Copywriting course is the most
comprehensive, yet affordable copywriting course in the
history of the world.”
You know, people would be like, “Really? It’s the most
comprehensive and most affordable course in the history of
the world?! Well, let me read this to the end.” That is the HOOK.

Want to boost your business with Affiliate Marketing? Click here to
list your product on Selar’s Affiliate Network.
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THE CONTENT 

The content is divided into four sections, as I have stated earlier.
So, let’s take it one after another.
 
THE STORY/PROBLEM 
 
“This idea actually came after I realized the wonders copywriting
has done in my life.
 
I studied microbiology for 4 years at the University of Uyo.
 
Graduated with a 2’1
 
Spent over a million naira in the course of my four years in
school fees, feeding, accommodation, materials, transport.
 
After that, nothing to show for it.
 
The only money I’ve made from Microbiology is the one ITF paid
me for doing industrial training.
Even that one was just N15,000

In 2016, I discovered copywriting and put my head into it.
 
Since September 2019, I don’t think I’ve done below a million
monthly.
All thanks to copywriting.”

Want to boost your business with Affiliate Marketing? Click here to
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SOLUTION
 
“The number one skill that has created more “online millionaires”
than any other, is copywriting.
 
Most people are PASSIVE copywriters.
 
They write ads, write sales letters, write product descriptions,
send emails, sell to their friends.
 
They do this UNCONSCIOUSLY.
 
You can play monkey post and be better than Messi, but you will
NEVER win the world best there.
 
Same way, until you CONSCIOUSLY and ACTIVELY learn
copywriting, you would remain selling like an amateur.
 
There are systems.
 
There are formulas.
 
Just this past weekend, I closed another N250k in sales from a
class.
 
I used a working system.”

Want to boost your business with Affiliate Marketing? Click here to
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BENEFITS
 
“So, in the Bachelor of Copywriting course, you will learn the
exact system I use in making millions online monthly.
 
• You will get materials worth N370,000.
 
• The top 10 students will gain automatic employment with me.
 
• You will get a certificate at the end of the course.
 
• Access to my library worth N800k+
 
• Access to all my eBooks. My eBooks. 
 
1. Copywriting 101
 
2. Why You Are Broke 
 
3. WhatsApp Income Mastery 
 
4. E-book Creation Mastery
 
5. Premium Articles of 2019
 
6. Organic Traffic Generation
 

Want to boost your business with Affiliate Marketing? Click here to
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Everything for you!
 
There will be four faculties:
 
Faculty of Offer
Faculty of Writing
Faculty of Ads
Faculty of Applied Copywriting
 
It will be so comprehensive; you will call your VC and ask for
your money back for the time you spent in the university”

PRICE JUSTIFICATION 
 
“This course, as you know, is pegged at N20,000.
 
If I charge N50,000, it will still be a steal for you. 
 
Would you exchange N50,000 for millions monthly? Who
wouldn’t?
 
Because I already made a promise that if I get 100 interested
persons, I will crash the fee. I have further crashed the fee to just
N5,000.”

Want to boost your business with Affiliate Marketing? Click here to
list your product on Selar’s Affiliate Network.
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GUARANTEE

Is there a guarantee?
 
I’ve been doing this for 4 years now. I’ve coached over 10,000
people in over 6 countries. I don’t tell you this to brag. I say this
because, frankly, my reputation is on the line.
 
If I don’t deliver the results I promised, my reputation will go
down the drain.
 
I want to be known and respected as the Prince of Copywriting.
 
So, if you follow the instructions and principles I teach and you
don’t make 10X your money back, meet me for a refund after the
class.
 
I will give you back all your money and a written apology. I will
also drop the name, Prince of Copywriting.
 
I will go back and get a job in a lab, and be probably known as
the Prince of Microbes, AKA Corona Master”

Want to boost your business with Affiliate Marketing? Click here to
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https://selar.co/features-affiliates
https://bit.ly/DigitalProductManual


The Ultimate Digital Product Manual 69

 
“Please note: Only those who make payment today will get
access to my free library worth N800k+”
 
Only fast action-takers will collect my library.
 
I don’t want people who would be thinking if they should pay or
not. 
 
You are either IN or OUT.
 
It’s either HELL YES or HELL NO
 
If you are in the middle, you are in HELL 😅😅”

PAYMENT METHOD

“So, in the name of Jesus the author and giver of this great idea, I
declare payments open!
 
Akpe Emmanuel 
GTB: 0XXXXXXXXX
Firstbank: 3XXXXXXXXX
 
Fee is N5,000
 

Want to boost your business with Affiliate Marketing? Click here to
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Class starts 20th of September to the 20th of October
 
Send your Proof of Payment to 07036322882 in case of
technical issues.

Advantages of Copywriting That
Most People Overlook
The most underrated advantage of copywriting that people are
not using is the impact, influence, and income. Most people
don’t know that when you learn copywriting, you get these three
things easily. 
 
Through impact, you’re able to get your solutions more in the
hands of people. Because what’s the value of a solution if it
doesn’t affect lots of people? Why have medicine, and people
are still dying from that ailment?
 
You might have medicine and people won’t agree that your
medicine will cure their ailment, so copywriting will make them
believe that, yes, it will solve their problem. Hence, you are
making more impact. 

Want to boost your business with Affiliate Marketing? Click here to
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If you learn copywriting, you will multiply your influence, because
you will know your delivery is about results. Copywriting is not
about lying. It’s not about making unfounded figures; it is not
about hyping yourself up.
 
Rather, it’s about making sure the results that are promised are
transformational. Because whatever is transformational, people
easily agree to it. So, when you make sure the results are
transformational, it puts you on a spot that you have to deliver
these good results, and in the end, you have influence over
people – you have brand ambassadors, you have brand
disciples who are ready to take your name around.
 
Then income. The more people you reach, the richer you
become; you can’t reach more people and not be rich. As you’re
doing these three things, you’re making an impact, and having
influence. But then, money also comes because you have
conversion, and conversion is the bedrock of copywriting. We
don’t celebrate efforts and time used in copywriting, rather we
celebrate results. Nobody wants to know what you went through
to write your copy; we only celebrate when it works for you.

Want to boost your business with Affiliate Marketing? Click here to
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The Impact of Headlines on the
Sales of a Product
The headline is one of the most important parts of a copy
because if you won’t grab people’s attention, they won’t read, no
matter how good your copy is. And if people don’t read your
copy, they won’t take action. The purpose of a copy is that
people take action, and people will not take action if they don’t
read that copy.
 
The best way to make people read your copy is to grab their
attention first, and that’s what the headlines do. It’s that wrap
that covers your copy, like a package of a product, it’s the first
appearance that people see. It’s really important and should be
carefully and intentionally written.
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Creating a Compelling Offer for
Your Digital Products
I always preach that, as a copywriter or anyone selling products
online, you must create an irresistible offer. An offer is what
increases sales, not just the product. We can say the product is
rice, whereas an offer is fried rice, chicken, salad, and Hollandia
yogurt. A product is only a part of an offer, and it’s hard for
people to reject an offer. 
 
The easy formula you tell people in creating offers is this:
perceived value must always be greater than price. At least, ten
times greater than your price, and perceived value is a function
of the problem you’re solving.
 
The problem you are solving, the unique solution you are
bringing, your brand/personality, the bonuses, the greed factor,
and the call to action all come together to make up your
perceived value.
 
So, if you solve the highly compelling problem, it’s easy for
people to buy. Your unique solution (which is your products,
your brand) takes over 30% of an offer. One reason why people
buy from me is that my brand is consistent.
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When you package all of these to your right audience, then it’s
easier for them to buy from you. For instance, in my Bachelor of
Copywriting, there is a one-month training, there is a certificate,
there is top ten employment, there’s a prize for the top winners,
there are bonuses of e-library, and the rest. When you add
these all up, the perceived value is now close to a million, and
you tell people to pay 5000 naira. You know a lot of people will
be willing to grab the offer. That is how to create a compelling
offer.
 
Another thing is that perceived value can be intangible. Most
people will accept one-million-naira cash in exchange for 5000
naira. Now, when you create an offer, you are doing the same.
You are giving them an intangible one million in exchange for
tangible 5000 naira. Nobody will say no to such an offer. Anyone
who says “no” is not your ideal client or doesn’t have money to
buy.

An offer is what
increases sales, not

just the product
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What exactly is Facebook
or Digital Advertising?

This is the process of promoting products, goods, and services
by leveraging digital channels such as search engines (e.g.,
Google), social media (e.g., Facebook, Instagram, etc.), email,
programmatic (DSP) platforms (e.g., Eskimi), amidst other
channels to reach target audience to achieve the business
goal.
 
When selling a digital product, there is only so much you can
do with organic traffic. To start scaling your revenue, you need
to start running paid ads. Also, with paid ads, you are able to
create a customer acquisition journey that automatically
generates income for you even while you sleep.

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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At What Point Should I Start
Running Ads for My Digital Product?
It’s always a good idea to start running ads for a digital product
AFTER you have gotten sales organically. Waiting to get organic
sales means you have proven that your product/offer works
and prevents you from wasting money on a dud. So, at the
initial stage and launch of your digital product, you should
spend time selling to people on your different social media
channels and your email list.

What Practical Advertising Strategy
Would You Use to Sell an Online
Course or eBook Today?
There are different funnels used for selling online courses and
eBooks, depending on the type of products, the price point,
and much more.
 
One common/simple strategy is to create multiple campaigns
to a cold audience, using their interests to target them and
other lookalike audiences.

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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What Is the Most Underrated
Advantage of Advertising? 

After the above is done, a retargeting campaign is created for
people who showed interest in the product but never got
around to buying.
 
Of course, I would run tests on different types of campaigns,
creates, copy, etc., to get the winning combination.

Extended/increased reach that creates top of the mind
awareness and brand recall that later brings about conversion.

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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How Can One Get Started Making
Massive Sales Using Facebook
Advertising? 
By learning that the people they are advertising to are humans.
For some reason, people forget this, and put together half-
hearted campaigns and get surprised when they are not buried
in sales. Once you take the time to implement the above, you
just have to learn the technical parts of running ads, and voila,
you would definitely make massive sales.

How Does Retargeting Impact Your
Digital Product Sales? 
It helps to reach people who already know about your product
or service. These people have a higher tendency of conversion
because they might have been distracted or something, which
hindered them from converting (purchasing).

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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For example, a lady sees your ad for a shoe while in transit,
likes your product, but can’t whip out her credit card to make a
purchase at that time, so she closes Facebook/Instagram. With
a retargeting ad, you are able to still show your product to her
on a later date, when she would be most likely to convert.

How Can One Get Started Running
Ads on Facebook? 
To start running Facebook ads, visit:

https://facebook.com/ads/manage. I always recommend that
people run ads through their business manager, though, via this
link: https://business.facebook.com/home/accounts

What Is the Best Ad Budget
for Facebook Ads? 
This depends on what product or service you are selling. A rule
of thumb I tell my students to follow is to start small and grow.
You can start conversion campaigns at $3-$5 per day and
increase your budget to up to $150 in a day. I talked about it in
a post here: https://www.instagram.com/p/CSo03SojZfP/

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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What Is That Thing That Will Make
My Ad Not Convert, and How Can
I Avoid It?
There are always tons of reasons your ads might not convert,
instead of a single reason, so I would try to break down some
of the popular ones.
 
Your Ad Creative: 

This is the first thing people would see before buying your
product. If it does not grab their attention or stand out from
every other thing on their field, they will not buy your
product/service.

Your Offer: 

If your offer (product or service) is not captivating, does not
stand out or properly communicate the BENEFITS and
FEATURES it offers, people are simply not going to buy, no
matter how amazing your ad is.

Your Targeting: If you target the wrong audience, they will not
buy your offer. Think about it, a doctor seeing an engineering
ad would definitely ignore it.

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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Your Landing Page: 

One major mistake I see is people’s landing pages. Your landing
page must be congruent with your ad, must contain the
features/benefits of your product/service AND must contain
social proof. Your social proof can be in the form of video or
written testimonials, screenshots of reviews from your social
media page, and so on. 

To start scaling your
revenue, you need to
start running paid ads

Quickly & Easily Build great Sales Pages with Selar’s page builder.
Check out a live demo of the page builder here.
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Quickly & Easily Build great Sales Pages with Selar’s page builder.
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Who I Am and What I Do

My name is Alero, but my friends call me Ally. Some of my
friends also call me “Sinzu Money.” How this and Wealth came
about is actually a long story which I wouldn’t want to bore you
with. So, let’s leave it at that. 

I am the tech lead at Business Solutions that provide digital
marketing services to businesses, ranging from website
creation, graphics design, email marketing, social media
management, video editing, and other related services. 
 
Of course, this was my vision when I started out. But I started
out rendering email marketing services to business owners,
because email marketing is something that I’d always been
intrigued by for the past seven to eight years when I first
started learning about affiliate marketing. It just hit me about
two or three years ago, like, why are business owners not
taking advantage of this? Particularly to the point that I saw
that the rates were actually not as high as I thought. You know
how sometimes you see emails from Jumia, Konga, Arik, or
Dana, and in your mind, you are thinking that they’re spending
millions trying to reach people every month, day, or week,
depending on their schedule. 

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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So, I found out that with MailChimp, one could even do
something like that for $10 per month. Then I began to wonder
why people were sleeping on it. That was what prompted me
to start my own crusade, and so I began coaching people on
how to start email marketing.
 
Basically, I started out with teaching people how to go about
email marketing before I started rendering the service. And
that’s what birthed Digital Business Solutions. 

What Is Email Marketing?
Some people think email marketing is selling emails to
someone. But email marketing is a form of digital marketing
that focuses on reaching your prospects/your clients, and
generating leads using emails. To put it simply, you’re sending
emails to reach people, with the hopes of converting them to
your clients, or if they already are clients, you’re keeping them
engaged in the relationship they have with your business. 
 
It’s just the same way we have social media marketing. Social
media marketing is not just selling apps, but rather, using social
media to engage people to get in touch with your business,
with the hope of convincing them to become your clients.
Whether it’s for profit or not.

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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The core of email marketing is relationship building, because
on social media, there’s a lot of noise. When it comes to social
media marketing, everybody’s struggling for your attention, but
for email marketing, you can only read my messages at that
time. And a lot of times, you get to build a relationship with
your subscribers to the point that they look forward to hearing
from you. Also, in the emails, you don’t have the limitations of
captions or characters. You can put videos, pictures, links –
basically, you can just write out your heart. Whether you’re
selling a product or a lifestyle, or if as a non-profit organization,
you’re simply getting people involved in what you’re doing. You
get to make people feel like they’re part of your business and
your process. 
 
So, it doesn’t matter what it is about; even music artists use
email marketing to form a bond with their fans – it goes
beyond Facebook or Instagram. It’s like writing love letters, so
to speak, via emails to their subscribers. So that when they
release new songs, for example, their subscribers would be one
of the first to hear about it. 

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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Benefits of Email Marketing
to Digital Products Creators
For digital products, one of the very first benefits would be the
ROI (return on investment). On social media, for example, if
you’re going to run ads, maybe your daily budget for the ads is
$15, and you’re looking at a two-week range. So, in that space,
you’re spending over $250 for just two weeks. Conversely, if
you make use of email marketing, you would be spending
significantly less. Sometimes, the platforms are free, depending
on the number of subscribers that you have. And if you are just
starting out, about $9 maximum. 
 
Let’s assume that you’re offering a course worth $1,500 and
you have maybe 200 subscribers, and that out of the 200,
only two people buy your course just by clicking a link in their
mail. By just clicking a link in their email, you’ve made $3,000
already! Anybody who has benefited from email marketing
knows that the return on investment is out of this world. 

Another benefit is that you get to do a lot of analysis with the
reports. Let me give you an example. If you post on your
Instagram page, you will not be able to see those “ghost
followers” who are seeing your posts but not engaging. 

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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But in email marketing, when you send out emails, you can see
who opened your emails, who clicks links, and over a given
period of time, you can sell to those people who are engaged. 

Why You Need to Leverage
Email Marketing as a Digital
Products Creator

I always tell digital creators that if you are a coach and you
don’t have an email list, then you are just running a hobby.
Having an email list is a way to build a sustainable online
business. Let me use Steph Obi as an example here. I
subscribed to her newsletter when she was still doing her
beads business, because I was also into the business back
then. When she wanted to transition from the bead making
business to selling digital products, it was very easy for her to
migrate her audience from that business to her digital
products business. What she did was pitch the new business
to her existing email subscribers. So, imagine what that did for
her. If it were to be a Facebook thing, then we might have
forgotten about her. But with email marketing, you won’t easily
miss the person.

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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At any point in time, Mark Zuckerberg can decide that he no
longer needs your account on his platform anymore. Can you
pack your followers from Instagram? However, when it comes
to email marketing, even when the person unsubscribes, you
still have their email address. The only issue is that when
someone unsubscribes from your list, they are saying, “I don’t
want to hear from you anymore.” Always respect that decision.
 
With email marketing, you can move your subscribers from one
platform to another. For instance, I have moved my
subscribers from MailChimp to ConvertKit to Aweber to Mailer
Lite. I just tested the different platforms, and yet all my emails
remained together in one place. You know, I often wonder why
people are not making use of email marketing to sell out their
courses, because even on Facebook, you can upload your
email list, and Facebook will help you target similar people. This
means that if you want to put your ads right in front of people
who really need your product, using an email list is a very
smart process. 

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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Step-by-Step Guide to Get
Started in Email Marketing

When you are selling digital products, I always say that impact
lies at the core of what you do as a course creator. Yes! In the
long run, you want to make money, you want passive income,
and that’s great. But the core of what you do is impact – to
touch people’s lives positively. Remember that you are
creating a solution for people’s lives, and so, a lot is riding on
the digital products that you create. You cannot jump at
people to just buy your products; you want to build a
relationship with them. I usually say to course creators who
want to start out by creating a freebie: Sometimes a freebie
might not just be because you want to amass emails but
because you really want to help. 
 
Let me give an example. When I started out online, I was into
drop shipping. When I started the business, I was fully invested
into it, and all of my friends knew that I was, so whenever they
had someone who wanted to start the business, they’d send
the person to me so I would just rant and rave and take them
through the process. Then one day, I heard Steph Obi talking
about monetizing your knowledge, so I started creating
content on drop-shipping. 

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more
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I realized that 9 out of 10 DMs I got in a day were always about
drop-shipping, and I literally had to say the same thing to
those nine people over and over again. So, I decided to create
a video talking about the solutions to most of the questions I
was being asked. Then, I uploaded the video on a platform. For
people to gain access to it, they had to provide their email
addresses. I set up a sales funnel for them; some bought
eBooks, some bought one-on-one coaching sessions, while
some of them bought my online courses.

So, the very first step would be to create a freebie (lead
magnet), based on the questions you are being frequently
asked in your field. Your freebie should not be too bulky, but it
should be valuable enough to let them take an actionable step.
It should help them get from one level to another level not too
far from where they currently are. For instance, from level zero
to level two. You shouldn’t give a freebie that will take your
audience from level zero to level 100. It would be
overwhelming, and they will definitely not value it or take any
action. It should be something very basic and simple. Like an
eBook, a video, a checklist, or a workbook.

Want to Sell Webinar replays? Selar is the best platform to do that. With
Selar, you can Sell your webinar replays. Click here to learn more

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
https://selar.co/features-courses


The Ultimate Digital Product Manual 94

After creating your freebie, the next thing to do is host it on a
platform like Selar. And the final thing would be to choose your
email marketing platform. For course creators, I would suggest
MailChimp or ConvertKit. Amazingly, Selar is integrated with
these two email platforms. There is no one-size-fits-all when it
comes to choosing an email marketing platform. Of course,
different email marketing platforms are designed to suit
different people. While some are designed to suit those who
are into e-commerce, there are others that are specifically
designed for digital course creators like ConvertKit. MailChimp,
on the other hand, is versatile. Although it can be a little tough
for beginners to understand, but it is actually quite easy to use
once you get the hang of it. Then there’s also Mailer Lite, Active
Campaign, AWeber, and several others.

You can also outsource your email marketing, but if you won’t
be outsourcing, choose a platform that is easy for you to use,
so that you don’t you don’t get frustrated trying to do things.
The next step after creating a freebie is the budget. With
ConvertKit, if you have below 1000 subscribers, you can use a
free account. With MailChimp, you can use a free account with
2000 subscribers and below. So, you might be able to use a
free account at the beginning stages, but there are some
features that you would have to pay for, like scheduling,
automation, and so on.
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The next thing to do after you have chosen your preferred
emailing platform is to prepare your email sequence, because
where a lot of people miss it is that they abandon subscribers
after growing their email list.
 
Let’s say you have 1000 subscribers, but you did not send any
of them a message until after six months, when you want to
launch a course or product, then you start talking to them. By
then, they would have forgotten who you are, or what you’re
about. This may trigger them to start unsubscribing. So, I
usually say prepare your sequence because life happens. As a
course creator, you’re also a human being, and something
could happen that could throw you off balance, and you might
not be available to send regular emails.
 
Your email sequence should be connected to your freebie and
the product you want to sell.

A Step-by-Step Guide on How
to Write Your Email Sequence

Introduce yourself.
Talk more about the freebie that you gave, what are the
practical steps that the person needs to take. 
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Start introducing your offers to them. And by producing
your offers you can come up with your social proof first to
introduce those who have used your products and the
testimonials they gave.
Continue hammering on what is in it for them, because
people will not hear what you’re saying until they hear what
you are giving to them. No matter how beautiful your
course sounds, you have to let them know the problem is
solving for them? 

The next stage, after you’ve set your sequence running, is to go
back to your analysis reports, depending on the platform. 
 
Beautifully, all the email platforms have the analysis reporting,
they might just look different.

This report will let you know who your engaged subscribers
are. You definitely know that your engaged subscribers are
always looking forward to reading your emails. You can then
offer this particular set of people more incentives that you are
not offering to the general crowd. Maybe a free one-on-one
session with you, a free eBook, videos, etc. This is just to let
them know that you appreciate them opening your email to
read. 
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“What do you think?”
“What is your response to this?” 
“Would you like to do this?”

Note that whenever you are sending out emails, encourage
people to reply to your emails, don’t just send out emails as
though you are dumping it on them. No! It should be a
conversation. Ask open questions like:

It’s not like when you send emails, people just magically open
them and buy what you’re selling. They buy because of your
marketing, the packaging, and how you put it. That’s where
copywriting comes into play. Personalization and how you
present the content is key. So, as much as possible, I
encourage you to collect first names, and as many details as
you can. Of course, people can be skeptical about giving you
more than an email address, but you can just start with those
two, and maybe when you hold some free classes, you can
collect other details like phone numbers, birthdays, etc.
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There’s something called newsletters, and there’s broadcasts.

Broadcasts are what digital creators use more often, while
Newsletters are used by those who are into e-commerce,
have blogs or products they’re selling. With newsletters, digital
creators get to attach different pictures of their products and
link them to their websites for people to pay them. But for the
regular broadcasts, these can be done once or twice a week. I
have seen some digital creators who send emails to their
subscribers depending on what they want to see, or how
engaged they want their email list to be. 
 
So, you can choose to send out weekly broadcasts, depending
on what your focus is.

One thing I advise is to have your content pillars. When you
have your content pillars, you can create your content
calendar for months, and then you can also decide what you’re
focusing on for that month. This way, you ensure that you have
a focus for that week. 

Differences Between
Newsletter and Automation,
and Benefits of Each
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You can merge all of that focus into one broadcast, so that
when people are going through your emails and your page,
there is consistency. Sometimes, you can even refer them
from your emails to a post on your page, so they can find out
more.

So, that one is different because you have to come up live to
save it. Alternatively, you can schedule it ahead of time to go
out regularly. This would mean that it goes to everybody on
your list, depending on the segments that you have, but unlike
email sequence or automation. It means that if somebody
comes in, it triggers different reactions in your email platform.
You can set it up in such a way that if new subscribers just sign
up, they get a particular string of emails that get delivered to
them, depending on the duration that you set apart. You can
say, “If this person comes in for XYZ freebie, for the next few
months, the person will keep receiving emails from me every
five days, depending on how many emails I have in that
automation.”
 
Usually, you’d use sequences when you’re setting up a sales
funnel. That is, you want to be able to say this person who
bought XYZ product. So, that is where you want to do passive
income. Basically, you are setting up this funnel to say, “No
matter what, at least five sales can come from this funnel.”
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Let me give you a clearer example. Let’s say, for instance,
you’re a coach who deals with weight loss. You create a free
calendar on the different foods that Nigerians can eat to lose
weight. That’s your freebie. So, someone downloads it, and the
person is set in a sequence that they can receive five emails.
And then the fifth email is welcoming (or rather, inviting) the
person to come and sign up for your one-on-one coaching
program. The only thing you need to do would be drive traffic
to that freebie. As long as they download the freebie, they will
receive the email that leads them to come back to you to be
their one-on-one coach. Of course, not everybody will convert
to being your customer—it just means that, at that point,
you’re just setting up to work.

This method is usually best for courses so that you don’t get
swamped with the 1:1 coaching lifestyle. But if you’re selling
digital products, courses, or maybe eBooks, and then it’s all
automated, people can come to your DM or reply to emails
when they have questions, and then you respond. But other
than that, the emails are set up to deliver to these people. You
can host your course on Selar to deliver automatically to them,
and the only thing you wake up to see are payments for your
course.
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One thing that makes email marketing convert is how good
your copy is. So, how can a digital product creator get better
at writing email copy? My first advice is usually for them to get
better at writing, generally. Then, get better at storytelling. My
mantra is that at the core of what I do, I want to impact people.
Hence, I’m not always about writing killer copy. While we’re
looking at numbers, the conversion, and everything, I want you
to be able to tell me Thank you even after paying me. So that
means it begins from when I’m selling to you. I want to connect
with your emotions.

I get to create sales copy and emails for my clients, and one of
the things we do before starting is to have a conversation. I
want to know my client’s why? "Why are you doing this?" I like
to know a bit of my client’s background story so that I can put
myself in their shoes, and somehow connect to the person
who I’m trying to help. Rather than focus on what I want to sell
to them, I talk to their emotions; evoking hope, love, and
laughter—anything that can help them move from point A to
point B.

To be a better copywriter, it’s not necessary to use the same
AIDA method that every copywriter uses. The most important
thing is to be a better user of the English language, know your
punctuations and the right spelling of words, and so on.
Grammarly is one tool that I used to correct punctuations,
words, and language construction.
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You also need to be good at storytelling. It’s not about you just
writing about your offer and leaving them to choose whether
or not they will buy. Let’s take a look at this sample:
 
“Mister Kola has suffered from cancer for the past 28 years,
and his son is about to get married in December. Mr. Kola
doesn’t think he will make it, but he wishes to at least see his
son get married.”
 
People can relate to this write-up, even if the person reading
the story does not have a son who is getting married, the
person might relate a little to the part about cancer, and how
hard it is to miss memorable events in a loved one’s life.
 
Now, let’s continue with the write up:

“Mr. Kola used my products, and in three months, he was able
to attend his son’s wedding. Mr. Kola did not die. Today, he has
three grandchildren!”

It might interest you to know that some people might actually
buy your product without needing them, owing to the
emotions that your story has evoked.
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Most copywriters write to evoke fear, urgency, fear of missing
out, and so on. You can evoke different emotions, depending
on what your brand is. Another thing you should also look out
for when writing copy is your brand’s message. Are you out
there to just rip people off? If what you are about is touching
people’s lives, then you should be able to communicate your
message sincerely to them. And if they see the value, they will
buy. But if they don’t need your product, they might end up
referring you to someone else who does, because you have
communicated its value to them. 

Subject lines also matter a great deal in your email copy. It
doesn’t matter the gems, diamonds, and other precious stones
that are in the copy, if the subject line is whack, people will not
be interested in opening the email at all.
 
One other thing that helps with headlines is when you
personalize them. I mentioned earlier that you can collect first
names. You can add their first names in your headline.
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Grammarly
Kickass headline generator

For copywriting, I will recommend

The email marketing platform I love to use the most is AWeber.
Another tool I love to use to draft my email copy before
scheduling is Google Docs.

Best Tools for Your Email
Marketing
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How to Run a Successful Email
Marketing Campaign as a Digital
Products Creator

Decide If You Would Be Outsourcing

The first thing is to decide if it’s something you want to do.
Decide whether you are doing it by yourself, or if you would be
outsourcing.
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If it’s the latter, you can list out your goals, and then make sure
that the person you’re outsourcing to aligns with what you
want, like your expectations aligned with their offer.

If you prefer to do it yourself, the first thing to do is take your
mind off the fact that it’s difficult; tell yourself that it is easy.
Then pick the platform that you want, regardless of how
confusing it might seem.
 
Create a Freebie

Your mailing list will not just grow by itself because you now
have a platform. So, the second thing to do is to create the
freebie that will start growing your list. Create a landing page
for people to register to get their freebie. Sometimes, you
might not even have to offer a freebie if your content on social
media is good. You can just tell them you are offering a
premium version of that same content in your mailing list, and
people will dive for it. 

Prepare Your Email Sequence

The next thing to do is to prepare an email sequence and also
your regular broadcast. It is very important for your new
subscribers.
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While creating your email sequence, note that your email
content should be uniform across your social media platforms.
So, it’s not like you’re talking about sugar on social media, and
then in your mailing list, you’re talking about cars. There has to
be some sort of synergy between both of them so that
someone who is following you on social media and is also
subscribed to your mailing list will have the sense of repetition,
and things will get to stick with them quicker and easier. 

Conclusion
Once you’re on social media, you’re global, so anybody
anywhere can find you. Please don’t sleep on email marketing.
You’d be leaving several thousands of dollars on the table.

I started offering my services on Fiverr after a while of being on
Instagram. But, before I went to Fiverr, I was already getting
some international clients via Instagram. Since I started on
Fiverr, I have not looked back.

Email marketing is a way of building a sustainable business. For
instance, I’ve not posted for like, two months on my social
media pages, yet I still have a truckload of clients who I’m
attending to because of freebies that I had created in the past.
So, I have people who are referring me to others and also
people who are booking sessions through the sequence that I
have created.
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Affiliate Marketing is a form of marketing that entails standing
as an intermediary between someone who has a product and
someone who wants a product. Affiliate marketing is much
more like a breach type of marketing, it can be called arbitrage.
 
An arbitrage is a situation whereby someone is basically just
standing in place for someone who already has a product or a
service, and then helping the person push their product much
more out there. So, it’s a business model that’s way out there
in all niches of businesses. In the physical business space, it
can be termed as distributorship. Companies have distributors
that help them circulate their products to more people. 
 
It’s a simple business model that basically involves promoting
other people’s products or services, and your reward for doing
this promotion is getting a commission.

What is Affiliate Marketing?

The Ultimate Digital Product Manual 109

Selar page builder allows you effortlessly create custom sales/landing
pages that drive conversion. Get started with Selar Pro Plan

Why Digital Creators Need to
Leverage Affiliate Marketing
The truth is, depending on how you decide to do your
business, some people might not need affiliate marketing if
they don’t want to grow big.
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However, for you to be able to grow big or scale your business,
you need to learn the act of distribution. And while trying to
learn the perfect art of distribution, what really works to make
distribution easy, is affiliate marketing. 
 
So, if you are a digital creator and you want more people to
know about your products (and most importantly, make more
sales), then affiliate marketing is as important as even starting
out at all.
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A Step-by-Step Guide to
Successfully Using Affiliate Marketing
to Sell Your Digital Products
Using Affiliates Marketing Platforms

As a creator, you want to see how you can actually put your
products in a place where more people can have access to it
because the way affiliate marketing works, or marketing as a
whole, is a game of numbers.
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So, if at all you are trying to reach more people by
implementing or integrating affiliate marketing into your
business, the first and most important thing to do is ensure
that you’re making use of platforms that have a very huge base
of affiliates. By doing so, you’ll be able to reach out to a lot of
people who would be able to help you reach your goal of
promoting your products to many people.

hat’s, like, the first go to strategy: Get a great platform.
 
Have a Great Product

Once you now have a great platform, you want to ensure that
you also have a great product.
 
There is nothing as bad as bad products, because no one
would be willing to promote it. And even the people might at
first would eventually stop promoting, because it’s not giving
the buyers any great results. 
 
Craft a Very Good Sales Copy

The third thing, which is also very important, is for you to pay
attention to your sales message. 
 
Whether you are using a video sales page or a sales copy, you
need to make your sales message as good as possible.
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If you are not good at writing a compelling sales copy, there’s
no harm in hiring a copywriter who will do a justice to putting
out your products the way they are meant to be, to the exact
type of audience you are targeting.
 
Creating Incentives for Your Affiliates

Creating incentives to your affiliates is one strategy you can
leverage, so that the affiliates would be willing to promote your
own products much more than others.
 
Airlines use this strategy often. They would say something like,
“If you get this number of flight bookings this month, you win a
free trip to XYZ country.” 
So, as a creator you need to leverage on incentivizing, so that
your affiliates would be encouraged to promote your products
more.
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Demystifying the Misconceptions
About Affiliate Marketing

One of the misconceptions of affiliate marketing in Nigeria is
that a lot of people mistake it for multi-level marketing (MLM)
or network marketing. People don’t actually have a clear
understanding of what affiliate marketing is. 
 
Before you get started in affiliate marketing, you have to clearly
understand how it works, because if you don’t, you would be
doing something else that is not affiliate marketing.
 
Another misconception is that people think they can promote
only one product at a time. As an affiliate marketer, you don’t
need to promote just one product; the sky is big enough, you
don’t need to limit yourself to only just one creator or one
product.
 
A third misconception is a lot of people think affiliate
marketing is platform-based. But the truth is, there’s really no
platform, in the ideal sense, that’s meant for affiliate marketing.
There are a lot of platforms where you can find products to
promote, but people limit themselves to one platform, thinking
that is affiliate marketing.
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Underrated Affiliate Marketing
Techniques That Digital Products
Creators Should Take Advantage of

If you’re an affiliate marketer, then you should not limit yourself
to one platform.

Most times, digital products creators leave most of the work to
affiliate marketers. This is not supposed to be, if you want to
actually get your product to reach a lot of people and attract
lots of affiliates to promote it, you have to start paying
attention to your sales message.
 
As a digital creator, you should not just limit yourself to
creating the product. You should create a great sales page, a
great video sales letter, gather a lot of amazing testimonials,
make as many resources as possible available for people
willing to promote your product.
 
That way, you make their job easier, and then it will increase
the willingness of people to promote your products.
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Major Pitfalls Digital Creators Should
Avoid When Integrating Affiliate
Marketing into Their Marketing

Many creators see affiliate marketing as a lazy way to make
money. They feel like bringing affiliates onboard relieves them
of the stress of marketing. This is all the more reason why most
people eventually don’t succeed with affiliate marketing. 
 
And another very important thing to note is that products die
in affiliate marketing, so digital creators need to constantly be
innovative when trying to integrate affiliate marketing. You
might think what you’ve done is a great thing already, but you
have to listen to feedback and opinions of the affiliates to
know what they should do for their products to continue to
remain relevant.
 
Another thing, digital creators should not be greedy with the
money they want to make. I’ve seen a lot of creators who are
super greedy. They just feel like they created the products and
see no reason while they should give someone 50% of the
product’s price. The truth is, affiliate marketers oftentimes are
attracted to their commission alone because it’s not their
product, and it’s not their passion to help you build your
product. 
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All they want to do is to promote your products and make
money. So, as much as possible, try to give them a great
incentive to help them make good commission while pushing
your products because if you don’t help them do that, they
won’t promote it. 

lso, as a digital creator, your product has to get dynamic
because there is a lot of competition around in the market. So,
instead of having a video course, why not have it in an eBook
format with a lower price? Or maybe—depending on your
market and what your affiliates are requesting—instead of
having just videos and eBooks, why not have something like an
audio file, so that your affiliates have varieties to promote for
you.
 
From my observations, I got to know that when you give
affiliates options, it helps them perform a lot better. So, if
they’re not selling A, you will be selling B. That way, you would
be able to push a lot faster and not fail in the process.
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Assuming I just created a course and want to use affiliate
marketing to sell my course, these are the steps I would take.
 
The first thing I would do is reach out to affiliates and tell them
about the products; communicate what I am trying to teach
and help them to believe in the products. Once they believe in
the products and start promoting it, I would want them to use
their network by telling them to inform people in their circle.
Also, I will gather feedback from them occasionally, to know
how to improve on the marketing aspect. Once I get the
feedback, I will gather it and work to perfect my products.
After which, I will then go out to get more affiliates. 
 
Like I wrote earlier, affiliate marketing is a game of numbers.
The more affiliates you bring onboard, the more chances you
have of making more sales. Once I’ve gotten as many affiliates
as possible for my products, I will provide them with as many
resources as possible (like sales letters, testimonials, and so
on) to help them with their marketing. Afterwards, I would
reward them properly. I always advise at least a 50%
commission. Once I get them on 50% commission, I will set up
challenges, because challenges make people push beyond
their limits. 

Conclusion
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Content Marketing is a kind of marketing that is used to
attract, engage, and retain an audience by creating and sharing
relevant articles or other kinds of media that they are
interested in. Beyond it as a tool in attracting and engaging
your audience, it also positions the offer of the content, as an
expert, helps promote brand awareness and also keeps your
business at the top of the mind of people when it’s time for
them to make a purchasing decision.

What is Content Marketing?
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Importance of Content Marketing
to Digital Products Creators
Content marketing is important for digital creators because
they need to make sales. But beyond the fact that they need
to make sales, it also depends on why you are a creator. Some
digital creators are just creating as a hobby, while there are
people that are building consulting practices or coaching
practices, people that are building their career leaders.
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Whichever category you fall under, either you are doing it as a
hobby or you’re doing it to build something great, you always
want to be the first person that will come to mind in your niche
market when someone has a question or wants to make a
decision.

So, your content needs to be that thing that people go to when
they need a solution to certain challenges they are facing. 
 
So, for a creator, the excellence of your content determines
how much money you will make. 
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The Effects of Content Marketing
on the Sales of Digital Products
It depends on your goal, and also on your strategy. For
instance, if you want to sell an eBook or a coaching program,
it’s not just about putting content out or making posts on
Instagram; you need to do more than that. You can create a
free webinar and make sure the topic of the webinar is
compelling enough to attract people to sign up. And then you
can sell your eBook or course to them at the end of the
webinar.
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In that context, the free webinar is also content. As much as
Instagram and Facebook posts are regarded as content,
content is not limited to those two alone. YouTube videos, live
streaming classes, blog posts, articles on Medium, Quora, or
Pinterest are also referred to as content. In fact, they are
bigger pieces of content.
 
Depending on your audience and your goal, a lot of factors
determine your type of content, because there is no one size
that fits all. There are lots of variables that determine the end
goal. But ideally, if you put on the right system, answer the right
questions, you will definitely reach your goal. 
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Content Marketing Strategy
What drives your content marketing is a “strategy.” What
people see in front is just the tactical part of it. Say, for
example I want to host a workshop on goal-setting towards the
end of the year. If I want more people to sign up for the
workshop, I’m not just going to put up a flier and expect that
people will jump on it, I need to create conversation around the
theme of the workshop. 
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I need to create questions around the theme of that workshop.
I need to create some credibility around the theme of the
workshop, so that I can confidently tell people that I am
credible and knowledgeable enough to teach that subject
matter.
 
So, while planning all of these, I will be able to determine:
 
How many credibility posts will I be putting out?
How many conversion posts will I be putting out?
How many community posts will I be putting out?
and lots more.
 
So, that’s how I’ll create a content strategy to drive people to
sign up for that workshop in December.

The focus of content is not just posting – your content should
have a destination, each piece of content you put out there
should have a goal. It should drive you closer to a bigger goal,
which could be sales, visibility, and so on.
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Conversation 
Community
Credibility 
Conversion 
Connection

The list is non-exhaustive, but I will outline the five types that
are relevant to digital products creators. They are known as
the 5Cs. They are:

 
Credibility: This type of content will establish your expertise
on your platform.
 
Connection: This type of content will make people connect
with you on a subliminal level.
 
Community: This type of content helps to build community
around you.
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Content Marketing Types
That Are Relevant to Digital
Products Creators
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Conversation: This type of content will spark a conversation.
 
Conversion: This type of content will drive people to buy
whatever you are selling.

While creating content for your page, make sure that your
page has 20% of each category of content. The mistake most
people make is making 80% of their content, the conversion
type of content. I know sales is the main goal, but it doesn’t
work that way – people buy from those they know, like, and
trust. 
 
The goal of the other four types of content is to make people
trust you. Once you gain the trust of people, making the sales
comes easy. The reason you keep going back to the same hair
salon or barbershop is because you trust them.
 
That’s the goal; you put out content so that people can trust
you, and once they trust you, they will buy.
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My best tactic so far is “Video Marketing,” and this is because
videos are quickly digestible – they’re usually very short, and
then you can pass a message across faster than with text or
graphics. You can answer questions, you can communicate,
people can read your body language, you can share your
expertise in a 60-second video. So, I like to advise people to
always include videos in their content marketing strategy
because it’s the fastest way to actually build credibility. 
 
Many people struggle with videos because it’s not everybody’s
cup of tea. For most business owners, making videos doesn’t
come easily to us. So, I like to tell people that they should go
and learn it because nobody was born with all the skills. Even if
you have to hire a coach or get an accountability partner, just
go ahead and learn how to create videos. 
 
In recent research by Facebook and HubSpot, it was reported
that by 2025, 85% of all content on social media will be in
videos. So now is the time to learn how to create video content
to effectively market your products.
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My Best Content
Marketing Tactics
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Invest in good video-making equipment like a tripod stand,
backdrops, a good phone/camera, etc. Also learn how to use
basic editing apps like InShot, FilmoraGo, iMovie, CapCut, and
so on.
 
I’m keen on learning how to edit videos because you can’t
shoot 100% perfect videos. So, learning how to edit will help
you present an almost perfect video to your audience.
Here are my top five favorite tools I use in editing my videos,
you can check them out.
 
For PC, I’ll say iMovie and FilmoraGo. I also tried Final Cut
sometime.
 
For mobile, my best tools are CapCut, InShot, VN, and
VivaVideo. For Instagram Stories, I use Boosted, Vinyl, Story Bit,
Mojo, and Burstyl.
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First of all, nothing can ever replace social media marketing,
not even email marketing. It’s just like saying podcasts will
replace videos. Each has its own special role it plays. There’s a
place for email marketing and there’s a place for social media
marketing; they are not the same thing, and neither is going to
replace the other. 
 
The next level of social media marketing is actually capturing
the details of your customers, like their phone numbers, email
addresses, etc. Businesses should capture their customers’
details. You can have their data on a spreadsheet, or even use
a pen and paper. Any platform can go down at any time. So,
having your customers’ data is the best way to go, because it
will help you reach them away from social media. 

During the Facebook downtime, at the social media school, we
were able to move everyone on our list to Slack and Telegram.
This was easy because we already had everyone’s data on our
Airtable, so all we just had to do was to download the CSV file
and send bulk SMSs to them with the link to the Slack and
Telegram groups. All this was done within an hour!.
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Other Channels You Can Leverage to
Sell Your Digital Products, Apart
From Social Media Platforms
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Once you have the data of your customers, it will be easy to
migrate them from one place to another, especially if your
business is fully online. 
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The Best Social Media Platforms
Digital Creators Can Use
It all depends on your objectives and goals. If you are a B2B,
then LinkedIn is the best platform for you. If you are a B2C,
then Instagram and Facebook are the two best platforms to
leverage on. TikTok and Snapchat are mainly for musicians,
creatives, skit makers, and the likes.
 
Focus on your goals. For example, one of my goals for next
year is to take LinkedIn more seriously. I don’t think any
platform is that bad, depending on what you’re selling.
Snapchat has been very successful for some people, and Tik
Tok has been very fantastic for some brands. However, what I
will say is don’t spread yourself too thin, because each
platform has different behaviors and different demands. 

While Facebook and Instagram are similar, you can share the
same content on them. 
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But LinkedIn is different because for any content you will be
putting out on LinkedIn, you need to be very intentional about
your words, about keywords, about people you’re trying to
reach, and about the message you’re trying to pass across.

If you are a creator and your goal is to do branding for those
people that already have successful careers, your focus is to
get very high paying clients, then a lot of people on Instagram
will not take you seriously. The best place to get your clients is
LinkedIn.
 
But if what you do as a creator is selling eBooks or
masterclasses for small business owners, then Instagram and
Facebook are fantastic.
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My Most Profitable Marketing
Strategy When Selling Digital Products

The tactic that I deploy is to teach people the what and sell
them the how. This is entirely what I build my business around.
 
So, I do a live class and tell them, “Here’s what content
marketing is. Here’s how you can use it, and here’s how much
money you can make from it. But first, let me teach you how to
monetize it, and you will pay me $20.
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That’s how it usually goes.
 
If you would love to know more about content marketing and
how to use it to make more sales in your business, then you
can join The Social Media School. At The Social Media School,
we give you daily prompts to post on your social media every
day, using the five types of content. We do a lot of personal
development, brand building, and also function as an
accountability platform.
 
In The Social Media School, we help you build sustainable
business on social media without being overwhelmed.
 
To join us, please click on this link www.socialmediaschool.com
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the excellence of your
content determines how

much money you will make.
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Community is a surviving need, it’s one of the ways we survive.
During the Stone Age, people protected themselves from wild
animals by being in groups (communities). If we look at
Maslow’s Hierarchy of Needs, the third thing on the list is a
sense of belonging.
 
With the rise of social media, people now have the ability to
belong to a community outside of their geographical location.
So, because of that, everyone who has any form of influence
now has the prerogative to create that safe space that people
are seeking. Anyone who has the safe spaces, anyone who has
the influence, needs to understand that this is a human need
that you can always leverage for the benefit of the growth of
your business, and for the impact you want to make in the
world.
 
People would buy from people they know, like, and trust. When
I know that you are selling a solution because you care about
me, it’s easier for me to buy.

The priority of every creator is to build communication with
people who like them, know them, and trust them. 

What A Community Is, and
Why You Need to Have One as

a Digital Products Creator
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You are going to achieve this by passing value over a period of
time, consistently. Then, you get to a point where these people
know you – they know you care about them, they know your
story, and they know that your story resonates with them.
 
At that point when you come up with a digital product, they
understand that it’s not just another eBook or course, but a
solution that you come with because you care. People in your
community won’t part with their money because of the value
they’ve been getting from your free content.
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Here’s My Story on How I
Accidentally Created a Community

We all belong to a community, whether we like it or not. The
way it happened for me was that I woke up one day and
realized that I was leading a community. I wasn’t planning to be
a creator or an influencer – I was just making videos, and it
turns out people loved those videos, and they were calling
other people to come over to watch my videos. And then, I
realized I had a loyal “cult” following. It then dawned on me that
I had a lot of responsibility, and none of it could be approached
randomly.
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Community Building
Content Strategy
Tribe Functioning, amongst others

I thought about how to give value to these people for a long
time. How to make sure that, one day, when I am not the
hottest out there, I still would have these people whose minds I
have access to. And so, whatever it is I wanted to build, I could
always build from the cradle.
 
So, I put myself into learning:

 
I had to learn from people who had figured it out, from creators
who had gone ahead of me, from real-life communities, and
also people who were outside of my niche. I started to treat
what I was doing like a business. I got a Business Manager
because I knew that these things were no longer just hobbies
or the content thing I like. I realized that I was now responsible
for people. So, that was a game changer for me. I decided that
if I was going to be responsible for people, I needed to be
responsible for myself first. I needed to improve myself.

That’s how my journey started.
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Can I do this?
Can I care for people more than myself? 
Can I give more than I receive?

First of all, understand that community is a survival need, and
building a community is a huge responsibility – it’s not just this
fancy thing that’s nice to have. It’s a responsibility that you
need to be ready to carry. You need to think about it before
getting started, you can’t just approach it the random way. You
need to ask yourself certain questions like:
 

 
In the long run, it’s going to be rewarding, but you need to be
ready (at the early stages) to give out what you’ve learnt for
free.

Secondly, join a community. Before you try to build a
community, join a community. Most people on Instagram want
to start a community but they don’t even know how the
community works. Before you start a community, you need to
understand how a community works, and you can only
understand that only when you join a community yourself.
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What You Need to Have in Mind
When Building a Community
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The best way for you to understand the concept of community
is to join one, see how it works, learn how it works, and figure
out how to be the most valuable person in a community. From
there, you will understand how communities work, then you
can get to the point where you actually build your community.
You must remember that you need to serve first. If you go out
and just say “I want to start my own community,” you will run
into problems because you are not educated and experienced
enough.
 
You gain more from serving than you gain from leading. Hence
why everyone who is leading needs to serve, because if you’re
not serving, you’re not learning anything – you’re just talking at
people, looking down from the top of the pyramid, making
everybody else do what you want. But when you are serving,
you are learning because you have a posture of humility. I lead
my Instagram community, and people might not know that I
learn more from my followers that they learn from me.  
 
Lastly, start small. I have had loads of people asking me about
how to build their Instagram pages. I always tell them they are
asking the wrong question. Rather than ask how to build your
Instagram page, you need to think about how you can engage
with what little following you currently have. Start with what
you have, and where you are.
 
That’s something that everybody needs to be ready to do.
Otherwise, you have no business building a community. 
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How to Grow Your Community

I don’t believe that anything grows on its own. Even weeds
don’t grow on their own, there’s always a catalyst that lets
them grow.
 
There’s always a number of things that have been set into
motion that allow other things to move. Normally, it’s small
changes that make major changes.
 
For me, I believe it’s just those small deposits of time, over a
period of time. So those small deposits of time into replying
comments, posting on Instagram, replying to DMs, having
classes, getting your consultation, and so on. These things have
an impact on your community, and before you know it, things
start to take care of themselves, and your community grows
naturally.
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Creating Your Community As
a 9-5 Worker

If you are reading this and you are a 9-5 worker who is thinking
of how to create a community with your job, don’t worry, you
don’t need to be a full-time creator before creating a
community – it’s all about what your priority is. 
 
When I first started, I had a 9-5 like for the first year of my
creative career, and I was balancing both. But at some point, I
decided that I wanted to be able to access some kinds of
opportunities (such as traveling to Lagos to hang out with my
community there), and also be able to collaborate with brands
which I couldn’t do when I had a day job. That was when I took
my exit and became a full-time digital creator. However, for
some people, their brands don’t have such priorities. They
have other priorities that they can still make work with the jobs
they have.
 
Also, it depends on the kind of work they have. someone who’s
working remotely would really do well as a part time digital
creator.
 
It all depends on how important it is to you. If it’s important to
you, you will find a way. if it’s not important to you, then you’d
look for an excuse.
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How to Monetize Your Community

Let me tell you how I monetize my own community. I started
by always willing to give for free, and that really helped in
monetizing my community.
 
Number one way I monetize my community is by selling digital
products. Some questions I get asked often are being
packaged as a product and sold to my community, so if
anyone comes for that solution, I just refer them to buy the
product.
 
Another way that I’m able to monetize the community is
through influencer partnership. Businesses and brands
understand that I have access to the minds of my community.
They know that if I tell them to jump, they won’t think twice. I’m
able to charge a premium price because I understand my
value. Those businesses and brands also understand that to
get to the people that Salem has access to, they must go
through Salem. Hence, they have to pay whatever I charge
them.
 
Also, I monetize my community through affiliate marketing. I
have access to lots of creators who are into courses, webinars,
and eBook sales. 
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I recommend products of other creators to my community,
and I get paid a certain percentage when they buy.
 
I prefer that to actually writing a book about marketing or
something.

Conclusion
Just be authentic, just be yourself. You don’t have to lie; you
don’t have to exaggerate anything – you can be totally honest
and actually make a decent income.
 
You don’t have to bamboozle people. Marketing is not about
convincing people to get what they need, it’s about finding
what they need and aligning your brand with their needs,
creatively.
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I’ve told this story several times to so many people. 
 
I was fired!
 
If I remember clearly, it happened on the first day of November
2019, 22 days to my birthday. I hated that job, though. That was
probably my first job after NYSC, and I had been employed for
six months before I got fired. It was crazy because I’d created a
content plan for the whole of December for the firm before
they fired me. I remember thinking, “Oh my God, what am I
going to do with my life?!” So, I called my dad. He picked me up
and took me home. 
 
I didn’t really know what to do after that, I just knew I didn’t
want to work in a bank. So I started applying for jobs. I had
been working as a social media manager at my previous job,
and I thought okay, maybe social media management isn’t the
job for me. Maybe I should start a career in computer science,
since this was what I studied in school. So, I applied to different
companies, KPMG and co. I got a job with a company, as their
brand manager. My monthly salary would be 50,000 naira, and
crazy as it was, I accepted their offer.

Why I Became an Authority in
the Digital Space as a Social

Media Manager
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The company paid me for November and December, and it
was that two-month salary I used to buy a new iPhone.
January, February, and March came, and I wasn’t paid a salary
for three whole months, yet I was still going to work. I was living
off my friends and my father, who was always there for me.

Then, in March 2020, COVID-19 happened. We were all told to
stay at home, and I thought, “Oh, God! I am 24 and I still don’t
have what I am going to do with my life, and then I picked up
myself and I picked up my phone and then I had no laptop, I
was using my iPhone 7 plus, and I started working. I had
created my Instagram page before then, but it was done as a
hobby; a place to rant about my last job. So, one day, I just
decided to start posting there. Nobody knew who I was, and so
it took me four whole months to get to 1000 followers. 

Sometime down the line, I got my first client and they offered
to pay me 20,000 naira. I was so happy! It was like a
breakthrough for me. After one week I fired the client, it was
unreasonable for me to accept that kind of job. This meant
that I was back to square one: BROKE!
 
I could tell you that I learned a whole lot from 2020 to 2021,
but the learning process really came in March 2020.
 
So, how did I get to where I am today? 
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I made a post about Salem King, and it was like a turnaround
for me. Let me point out a fact right here: Even though I wasn’t
getting any real results, even though there were no clients, I
showed up consistently.
 
I say my post about Salem was a turning point for me because
Salem had a lot of people following him. I think he had about
20k followers then, so the post brought a lot of traffic to my
page. People saw the value in my posts, and they probably
thought, “Hey, this girl really knows her onions!” And just like
that, my community started growing. I started teaching people
how to launch a career in social media management. I held my
first class, which was priced at 5,500 naira, and ten people
signed up. It was a huge deal to me at that time. Then, I used to
manage social media accounts for about 40,000 naira, but
today my prices start from $500. I said earlier that it took me
four months to get to 1000 followers on my old account, but
when I opened a new one after the previous one got disable by
Instagram, I got 1000 followers in less than 24 hours, and to
2000 followers in just two days! And at the time of writing this,
I am fast nearing 2503 followers. My story has not ended,
however – I have only just begun. I am still writing my story,
and I write it every single day.
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How Digital Creators Can
Maximize Social Media for Sales of
Their Products and Services

Let me use real life experiences. Social media is not “just social
media.” I’ve heard people say that you shouldn’t put your life
on social media, but no matter how much you try to deny it,
social media impacts our real life. It affects our daily lives, and
even the way we think.
 
One morning, I got a DM from someone. A few months before,
she had sent me a message to ask if it was possible to start a
social media management career with just a mobile phone.
Imagine my joy when she told me that she was now managing
four pages and was saving towards a new phone and laptop at
the same time. People will tell you that you can’t start social
media management with your phone alone, or that you must
have a specific type of phone to be able to do it.

So I would say, for you to start maximizing and maybe start
making money, you need to be passionate about it. If you want
to maximize social media to make money, you need to first be
passionate about it. Because when you start, money will not
come immediately. It’s the passion that will keep you showing
up consistently.
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When my account got disabled, I did not cry, because what’s
the use of crying if it won’t bring back my account. So, I just
moved on and changed one of my backup accounts to
@socialmediaoga.

The second thing is for you to build a community. It’s your
community that will support, protect, fight, and buy from you.
It has worked and is still working for me. Before you start
creating your digital products, you’ll need to build a
community.
 

How to Know the Best Social Media
Platform for You to Leverage

Well, the best social media platform for you to put your digital
products on is the one that is convenient for you. Take
Pamilerin, for example. The best social media platform for
Pamilerin to put anything on is Twitter, because that’s
convenient for him. Someone like KieKie can’t put her content
on Twitter, she has to put it on Instagram., Tomike’s content
works best on Instagram and YouTube. Najabrandchick
content won’t be widely accepted on Twitter, rather she needs
to put it on Instagram. So, the best social media platform for
you to put your digital products on is the one that is
convenient for you, the one where your target audience is.

On Selar, you can host and sell up to 25 different courses, and
upload unlimited videos. Click here to get a Selar Pro account

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook


The Ultimate Digital Product Manual 151

Before anybody buys anything on social media, you have to
stir up their emotions. 
 
For instance, if I see an outfit that I want to buy and you don’t
stir up my emotions, I’m not going to buy from you. Before you
can get anybody to buy your product, your digital product,
make sure you stir up people’s emotions.
 
Having a community will help you know what stirs up your
target audience’s emotions. A community will help you
understand their problems, what makes them take action, and
give you the best insights on how to convey the solution
(which is your digital product) to them.
 
So, understanding your community and understanding the
people you serve is what is going to help you to effectively
utilize social media to sell any digital product that you create. 
 
For instance, a lot of people might want to start a career in
social media management, but don’t know what course to take.
So, I created a course that would help them kick-start their
careers in social media management. 

Ways to Utilize Social Media Effectively
for Sales of Your Digital Products
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The best thing you can do is to find out the problem that your
community has, then interact with them creating solutions. You
don’t just assume the problem and then go ahead to create a
product. 
 
You need to leverage community. You need to have built your
community to a particular point that people will trust you
enough to buy whatever you sell. 

How to Build Authority on Social
Media as a Digital Products Creator

The best way to build authority on social media is to get
reviews from people who have bought from you before.
 
People’s reviews are what will get more people to buy from
you. I have over 300 students who have bought from me. So
now that I am upgrading that particular course, I will be
leveraging those people who had already bought from me by
sending them a message like this: “You’ve bought this before,
you’ve seen how it works. Why not get this one? It’s an
upgraded version of what you bought before. It comes with …”
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You also don’t want to always lose the information that you
have of the people who buy from you. I create authority by
first creating a freebie that gives them almost everything, then
I create another digital product that gives them almost
everything again, then I continue to upgrade that product. 

The Effect of Content Marketing on
Your Digital Products Sales

When you sell your digital product, you want other people
outside your community to find it. So, the way you craft your
content is what is going to make you searchable. Say for
example, you sell your digital products on your website – the
way you craft your content, the way you write your copy is
what’s going to make the SEO searchable. You want to make
sure that your content is crafted in a way that will make your
ideal audience find it. 
 
When I was looking for ideas for my videos, the way a lot of
people crafted their content made it easy for me to find what I
was looking for.

So, content marketing does not only influence your day-to-
day life as a social media person, it also influences how well
you make sales with your digital product.
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A lot of the people who bought from me don’t even follow my
page. This happened because of the way I crafted my content
on Instagram. Content marketing is you being able to sell
yourself through the way you write your content.  

My Best Content Marketing
Strategy for Selling Digital Products

My best content marketing strategy is to use simple words
that my audience will resonate with. That’s what I use in my
captions, my stories, etc. Simple English That’s my best
strategy.

All You Need to Create a Dedicated
Social Media Community

There are three things you need to do to create a dedicated
follower base/community. They are:

1   Be your authentic self - I am very plain. I tell my community
when something is not working for me and tell them not to use
it. When I’m crying, I let people know.
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2  Have a strategy - The strategy I was using when I had 32k
followers isn't what i am using now.
 
3  Be consistent - You need to be consistent. Consistency is
not about posting everyday – it’s about showing up at the
times that you pick.

So, being your authentic self, having a strategy (because you
don’t want to run around like a headless chicken), and being
consistent are what will help you build a dedicated community.

My Favorite Tools I Will Advise
Every Digital Products Creator
to Leverage

Selar.co is like the most frequent tool I use, and this is because
it accepts different currencies, and their customer team is
always quick to respond to issues. 

On Selar, you can host and sell up to 25 different courses, and
upload unlimited videos. Click here to get a Selar Pro account

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook


On Selar, you can host and sell up to 25 different courses, and
upload unlimited videos. Click here to get a Selar Pro account

The Ultimate Digital Product Manual 156

https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook
https://selar.co/pricing?utm_source=ebook&utm_medium=email&utm_campaign=digital_product_manual&utm_id=Selar_ebook&utm_content=ebook


Using InfluencerUsing Influencer
Marketing to Sell MyMarketing to Sell My

Digital ProductsDigital Products

CHAPTER

Ellena Affah

The Ultimate Digital Product Manual



Influencer marketing means leveraging the power of an
individual who has a community that listens to them. An
influencer is not just someone who has a community, but one
whose community listens to them.
 
Influencer Marketing is not more beneficial than other forms of
marketing, but it works hand in hand with other forms of
marketing. One can integrate it into other forms of marketing.

What Is Influencer Marketing?
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Benefits of Influencer Marketing
to Digital Products Creators

Influencer marketing helps you to build authority in your
niche.
Influencer marketing helps to increase the sales of your
products.
Influencer marketing also helps digital creators to boost
their social proof.

Three benefits of influencer marketing for digital creators are:

1.

2.

3.
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As a digital products creator, you can leverage influencer
marketing to promote any of your digital products. So, it could
start with you looking for influencers within your niche, who are
experts in your industry. People who have an audience that
listens to them. Not just anybody with a large number of
followers.
 
Being able to have people who listen to these influencers is
highly important, because if people listen to them, it’s easy for
you to penetrate the market. It’s easy for you to leverage the
trust that these important influencers already have.

So, if you are a creator looking to promote your digital
product(s) using influencer marketing, you can reach out to
people within your niche. People who have a similar audience. 
 
Now, depending on where your product is, you must have an
idea of the audience you’re trying to reach, to ensure that you
are working with influencers who have the same (or similar)
audience that you are trying to market your product to. It
makes no sense to try to sell a product to an audience that is
not interested in it.
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Furthermore, you should opt for an always-on. That is, try as
much as possible not to make it a one-off thing. For instance,
you can do a guest post on the influencer’s page, then the next
time you can do a live class together. Just ensure that your
influencer’s audience gets accustomed to you.
 
This way, people will know that there’s a relationship between
you and that influencer, and trust me, when you do this very
well, it will be easy for you to sell your product.
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Knowing the Best Influencer to
Work With

This is a very important part. As a digital creator who wants to
leverage influencer marketing to promote his/her products,
you should know your ‘why.’ Why do you want to use an
influencer? What are you trying to get from influencer
marketing? Are you trying to use an influencer because you are
looking for social proof? Are you looking to get a conversion?
Knowing your ‘why’ will determine the type of influencer that
you will reach out to.  
 
Also, you need to know the cost. Not everyone would be willing
to open their arms and say, “Okay, no problem. I will
collaborate with you.” So, if for any reason they request
payment, it will be easy for you to tell them your budget.
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Don’t just assume that because you are familiar with a
particular influencer, he/she should just stop whatever they are
doing and jump into a collaboration with you. No! It doesn’t
work that way.
 
The next stage is to determine the type of influencer to look
out for. Here, I will say that you should do a thorough survey,
don’t be in a hurry to work with just anybody. When you have
your reasons why you want to work with an influencer, and you
have a budget, you need to do your research well before going
in to hire an influencer.
 
In the case of collaboration, don’t be a parasite. It should be a
win-win for both sides. Know the benefit you will be getting
from the collaboration, as well as what your partner will also be
benefiting from it.

Let me cite an example, using an experience I had when I used
influencer marketing to sell one of my digital products. What I
did was that I knew I had a solution to the problem that
business owners were struggling with. The problem was that a
lot of business owners wanted to leverage influencer
marketing, but they were doing it the wrong way – they
thought influencer marketing was just about paying someone
to promote their businesses for them. So, I pitched to
somebody I knew had a huge influence on the decision-making
process of a lot of small businesses, at that time. I explained
what I do to her, and how her audience can benefit from it.
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I had a product to sell, but I did not pitch the product to her. I
told her we could do a webinar together because this was a
problem 70-80% of business owners were facing. I told her
that I was willing to teach her audience for free. She listened to
me, and we collaborated. During the webinar, I marketed my
product to the audience. 
 
As a digital product creator, you can offer something for free,
instead of marketing your product outright. It can be a free
webinar, a free Instagram live video, or just a guest post. In the
course of delivering the freebie, you can then market your
main products to them. The logic behind this is that when
people hear you speak—and they know you know what you are
saying—it’s easier for them to buy from you.
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How To Leverage Influencer
Marketing on a Low Budget

Let’s assume you are launching a digital product in a few
months. If you have done your research well and have
identified an influencer to work with, then try and get familiar
with that influencer. Turn on their post notifications, so that
whenever they put up a post, you leave a comment
strategically. 
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You can do this for, like, two months to familiarize them with
your handle. After this, you can now pitch to them. You can
look for ways that their audience will benefit from the
knowledge you have. 
 
Influencers are always looking out for ways to make their
audience feel like the influencers care about them., So, you can
come up with a mind-blowing benefit for that influencer’s
audience. Sometimes, you might not even need to pay a dime
to market your products with that influencer. 
 
Nevertheless, as a digital product creator looking to leverage
influencer marketing to promote your product, you need to
have a budget – some influencers are also looking for what will
benefit them in terms of monetary value. If you pitch your
benefits to your chosen influencers and they do not accept, go
ahead to ask for their rate card. If for any reason, the price they
give you is more than your budget, you can negotiate.
 
Another thing is, some influences don’t have a lot of followers,
but the few they have to listen to them. You would be
surprised at the conversion rate when you collaborate with
such influencers. So, it doesn’t have to be someone who has a
lot of followers, or someone who seems to be in everybody’s
faces. Look for people around you who are influencers who
might not have massive followers or fans, but still have
authority.

The Ultimate Digital Product Manual 163

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


The best way to launch a successful influencer marketing
campaign is by setting a campaign objective/influencer
marketing goal. Your objectives will determine every other
process. Five examples of such objectives/goals are:

1. Budget 
2. Choice of influencer 
3. Duration 
4. Deliverables 
5. Agreement 

Having a Realistic Budget
You need to have a realistic budget. You need to know how
much you are willing to spend, and how many influencers you
can work with in accordance with your budget.
 
Knowing the Type of Influencer to Use
Your objectives should state the type of influencers you will
use. Would you be using nano, micro, or major influencers? Or
would you be using all types of influencers?

The Ultimate Digital Product Manual 164

A Step-by-Step Guide to
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Know the Duration
How long would you be making use of the influencers? Is it one
week, one month, or one year? Have this defined.
 
The Deliverables
You need to know the deliverables – What are the types of
content you want the influencers to create for you? Is it an
Instagram feed post, Stories, IGTV, or Reels? 
 
Contract Agreement
The last thing is to know the contract you will both agree to
and have in place, because you also need to protect your
brand. 
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The Impact of Influencer
Marketing on Your Brand

Influencer marketing is for the purpose of both brand building
and sales. People need to be familiar with your brand before
they buy from you. Sometimes, you may use influencers and
not generate sales immediately, but you will build some sort of
authority. 
 
It’s not an instant thing; people would first need to know that
you exist. I know that sales are important, but don’t be too
sales-driven.
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Let people know about your brand – that awareness is key. If I
don’t know that Selar exists, how would I know to post my
products on Selar? So, it’s both for sales, as well as brand
building.
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Categories of Influencers Available
for Digital Products Creators to Use

There are four categories of influencers:  Mega, Macro, Micro,
and Nano influencers.
 
More so, there’s nothing like the best category to leverage—it
all depends on your campaign goal. If you’re looking at massive
reach within a short period of time, you should go for micro
influencers. If you’re looking at community building, go for nano
and micro influencers. If you’re looking at strong social proof,
then you should go for the mega influencers or celebrities. Bear
in mind that if you’re going for a bigger influencer, it’s going to
cost you more money. 

Selar  is  your  all-in-one  e-commerce  store builder to  sell  any  kind  of  digital 
products  or  services  to  anyone,  anywhere. Get started at Selar.co

https://bit.ly/DigitalProductManual
https://bit.ly/DigitalProductManual
http://selar.co/
https://bit.ly/DigitalProductManual


If you are looking toward building a community, I will advise
you to stick to micro and nano influencers.
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If you are looking towards leveraging influencer marketing
soon, I’ll say “Give it time.” Influencer marketing is amazing.
When I started using influencer marketing to market my digital
products, it was just a trial, but the results were amazing.
Leverage it, trust me. If you do it well, you will be amazed.

Conclusion

People need to be familiar
with your brand before

they buy from you
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My Journey to Becoming
a Force To Reckon With

in the Digital Space
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I have been an ardent lover of technology since the early
2000s, when all we had was Yahoo Messenger. I remember,
sometimes, I would be up all night at a cafe, scouring the whole
Internet, interested in all the knowledge I could access with
just the click of a button.
When Instagram was created, it was only natural that I
explored it. And that early access to how things function gave
me the ideas that led to more researching, teaching, and
empowering people.
 
I teach a lot! There are so many people out there who wish that
someone could just explain to them how some technology can
help their businesses. My first-hand knowledge and experience
come in handy, and everything that I teach, if implemented,
yields returns.

I believe my network has grown, because the people in my
community have tried these tools and found them to be true. 
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The sales and numbers have been great, they have given me a
wider reach. I have met more people than I could ever have
met without these products. Nevertheless, it also had its lows. I
have been blessed to work with individuals who couldn’t
navigate their mailboxes; move from Inbox to Spam, or even
download an app. But these people see my passion and
understand that technology must be harnessed to achieve
their goals, so they dedicate themselves to making sure they
implement.

I have been so blessed to have such people because without
implementation, I would have no success story.
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My Experience So Far in 
Launching Several Digital Products

My Best Strategy in Launching
My Digital Products

My best launch strategy would be FOMO (Fear of Missing Out). 
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I share testimonials from previous classes, clips of the
contents, real-life applicable situations, and do a countdown.
People see all of these things and begin to rush in, so as not to
miss out. 

No one wants to be left behind. So, as long as the product fits
into their niche, they will buy. What most people want is the
assurance that whatever they are spending their money on will
give them a good ROI. So, if a potential client doesn’t know
what your product is about, the chances of losing that client
are very high.
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What I Wish I knew Before
Starting Out 

I wish I knew that there were a lot of people who needed help,
a lot of people who had an idea of what can be but didn’t know
how to go about it. I would have started much earlier.
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What Every Digital Products Creator
Should Do Before Launching Their
Products on Instagram

There are a lot of important things to do when launching a
product, but the most important has to be marketing. If you do
not market, you won’t be able to effectively launch or make
any sales. So, pour all of your energy into selling the idea of
your product to your target audience. If possible, before the
product is ready, start marketing. Determine what audience
you want to reach, and how you want to reach them. Then,
pour everything into marketing!

Instagram Features Every Digital
Products Creator Should Leverage to
Have a Successful Product Launch
Instagram releases different features and tools regularly.
Usually, the most recent item released is the most-promoted
by the algorithm. My advice is to leverage new features and
tools available at the time of your product launch.
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TOOLS DIGITAL PRODUCT
CREATORS CAN START USING

MindMup / Notes App - For Mind Mapping and fleshing

out outlines and ideas

Google Docs - For writing and downloading eBooks in

PDF

Zoom - For recording screen into course videos

Canva - For creating course slides and graphics

Selar - For hosting eBooks and courses, to protect from

IP theft

Filmora - For editing course videos

VivaVideo - For editing course videos

STEP ONE: IDEATION, CREATION, AND HOSTING:
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STEP TWO: MARKETING & AUTOMATION:

Mailchimp - For managing email list

Kartra - For creating funnels

ManyChat - For automating DMs in order to sell round

the clock

Zapier - For integrating existing tools

Copy.ai - For writing product, ads, and sales page copy

Writesonic - For writing ads copy

Selar - For leveraging affiliate marketing to sell

STEP THREE: COMMUNITY & ANALYTICS

Social Media Platforms - For promoting

Linktr.ee - For creating multiple links in one bio

Bit.ly - For customizing and tracking social media and

website links
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What if you are given the complete manual, blueprint, and strategy that
will show you how to create your digital product and market it in a way
that sells out like wildfire? In The Ultimate Digital Product Manual, you will
find this blueprint!

That’s not all! We have partnered with the top creators in the industry to
bring this book to life. We have chapters from top creators like
NaijaBrandChick, Amba, Ellena Affah, Salem King, Damola Oyenekun and so
much more!

In this book, you will find chapters that will show you the secret, strategies,
and principles of how top creators in Africa make thousands of dollars
selling their digital products from the comfort of their homes. You will find
methods, techniques, strategies, and concepts that can give you sales
(solid sales) if you implement them as soon as you are done reading it!
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